
Il RESULTS & COMMENTARY

1. Survey Population and Respondent Sample
The survey population of 812 to whom the questionnaire was mailed consisted of 741
persans representing business organizations and 71 representatives of non-business
organizations. The distribution of the survey population and the respondent sample is
shown in Table 1.

Table 1: Survey population and respondent 8ample.

Business Non-business Total
__ _ _ _ _ _ f % f t

Survey population 741 91.3 71 8.7 812 100.0

Respondent sample 44 51.2 42 48.8 86* 100.0

Partlclpated in a "Teamn 42 72.4 16 27.6 I 58 100.0
Canada" mission 1_________ 1___________

In addition to the 86 respondents shown in this table, there were 4 respondents who retumed questionnaires wlth liMe
usable data.

The original response from the questionnaire mailings was expectedly low. Many of those
who had not responded were phoned and reminded of the survey, some more than once.
The response rate was 10.6%, and non-business representatives were more likely to
respond (59.2%) than business representatives (5.9%). Furthermore, business
respondents were more likely to have participated in a Team Canada mission (95.5%) than
non-business respondents (38.1 %).

The disappointing overali response rate, and the under-representation 0f business
representatives amongst respondents, is consistent with other reports that companies
doing business in Asian countries either have no positions on observing human riahts or

respond fonot


