
Andre Latour 
General Secretary 

Gourmet-Export 

Paul-Arthur Huot 
Executive Director 

V 

0
11

1100
0

0
0

0
0

0
.

0
0

11101111
0

0
0

0
0
0

0
0
0

0
0

0
0

0
0

.
1

1
0

0
0

0
0

110 

QUÉBEC AGRI-FOOD EXPORT CLUB 

Crossroads of expertise in export trade 

Foriorie.ct in 1990 by the Ouébec Food Processors Association (AMPAQ), the Québec: Agri-Food 
Export Cub presently regroups over two hundreo' and twenty members, which include apri-food 
and sellice comrianies in international tra,de, as wall  as affiliated ordanizations from the oublie 
and private sectors.C.-ompanies of a ll  sizes. teeith enottipie and cornolamentffly ac6vities feeni a 
network, within the Export Club ,  of poressionals serving the export market with great efficiency 
and motivation to develop al,vortdwide partnership. 

The Québec Agri-Food Passport 

The EXPORT CL 4-18  PaDPoses an anginal Concept for pro,moting exportation which has as ifs principal 
objectives: 
• tu  incre.ase exports of it's members products and services; 

• to diffuse information on the opportunities and chaitonges of the internationat market so as  ta  
stimulate it's members exporting activities; 

• create a business community within the  Québec agri-fund ewo.rzers tr.y promoting a svnergy of 
action between them: 

• hulk(  a network of internationat con tacts; 

• establish privileged bonds between the members and public organizations. 

Leadership on the national level 

information and concertation are the trump cards needed when one wants to go  alter  new markets. 
The members and partners of the Expoer at.16 receive exclusive information services and co-
ordinated activities on  all  aspects essential ta eyporting, tnctuding, among others: 

• directcxy of exporter members; 
• a market and statistics center 
• rue m bulletin «Exportisey.; 
• sent:n=1 rs, conferences and roundtables; 

• greeting of foreign buyers; 

• preparation offered to new exporters: 
• permanent liaison with  public  organizations. 

Foreign promotional activities 

A conceteo' approeh to high uotential markets increases the success rate of company markePPg. 
*the Export Club initiate ono-  mo.  tional actiVties on target markets ,  such as: 
• permanent liaison with Canadian and Québec commercial dek.gees: 
• participation in professional shows and missions abroad: 

• profitable contacts with foreign decision m.akers. 

QUÉBEC AGR1-FOOD EXPORT CLUB 
200 MacDonald St.. suite 102 
saint-jean-stir-Richelieu (Quebec) 
J3B J15 CANADA 

*telephone:  (5l4 249-1521 
Fax: (514) 349-6923 


