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THE CANADA MEAT PACKING CO.

MONTREATL,
BEEF AND PORK PACKERS,

Carers of the Gelebrated CM.P Brand of Smoked Meat, Sugar cured
extra-flavored Hams and Bacon.

Compressed Corned Beef. Ox and Lunch Tongue.
Pure Lard a Specialty.

WRITE FOR QUOTATIONS.

HOW TO SELL GOODS

Send Ten Cents to the Grocer Pusrisaing Co. for a copy of
B. F! Cumming’s Prize Essay on * How to Sell Goods.”

GROCER PUB. CO,,

6 Wellington St. W., Toronto.

TRAVHELLHERS

J. EDWARDS, 4. B. INSLEY.

LELAND HOTEL

Corner Hastings and Granville Btmu, ono lock
from Railway Station and Steamship doe

Vancouver, B.C.

INSLEY & EDWARDS, .
Proprietor..

THE SANITARIUM

BANFF, N.W.T.

GUIDER®E
The Hilliard House

RAT PORTAGE, ONT.
Strictly first-class. The favorite commercial
house slong the line of C. P. B

LOUIS HILLIARD, Prop.

The Clarendon Hotel,

Winnipeg, Man.

Specisl apartments for invaelids. Bath houses
in conneetion and a staff of male and female at-
tendants. best of accomodation for Travel-
ers. Rates, $2.00 and $2.50.

B. 6. TT, J. HASTIE,
edical Director. Prop.

- ‘The—Alberta' Hotel -

CALGARY, N.W.T.

Strictly first-class. Headguarters lor Commercial
Men. TLarge sample rooms.

RUTLEY & McCAFFREY Proprietors.

THE LELAND HOUSE,
Portage La Prairie, Man.

Best sample rooms west of Winnipeg. Stuct.ly
first-class.

WM. NEVINS, Prop.

Queen’s Hotel,

WINNIPEG, MAN.

H. A. PERLEY, Prop.

- Queen’s Hotel -
 MOOSOMIN, N.W.T.

?v'ovly bailt, newly m:%m' b

- WM, CLEVERLY, Prop.

First-class in every respeet.

Jas. O'Coxnox, Prop. PrED. SPRADO, Mgr.

It is well-known

That successful Doctors read all the latest
medical books and papers and go abroad
.occasionally to study. Successful “lawyers
read legal publications to learn the latest
legal decmons and points constantly crop-
ping up. Teachers, clergymen, druggists,
architects, all read the publication 1ssued in
the interests of their profession. They
must do so to keep up with the times.

The same glpphes to grocers and general
merchants. They must not only read the
best papers published in their interests but
must also watch the advertisements closely.
There they learn the nise and fall in pneu 2
latest trade news and methods of:buying,
handling and selling gogds, so that they
may wake the greatest profit. A doctor
reads much that he already knows, so does
a lawyer. So does a number of any of the
other professions. So will a merchant. It
is often the 1ssue of the paper he misses that
1s worth dollars to him. His best and saflest
policy, therefore, is to subscribe for his
trade paper. X

The only exclusively grocery and general
store paper is THE CANADIAN GROCER
1ssued weekly, subscription pnce $2.00 per
year.

W. BOULTER & SONS,
PICTON, ONT.

PACKERS OF THE CELEBRATED

Canned Fruits and Vegetables.

ery can has & Lion on the Label as Trade
uu'k nud the 'ordl Bay of Quinte csnnlng fac-
tories. This qunn to the con-
sumer that the unlity is first-class. our
wholesale grocer th, e Lion Brand; do not ke
any other. The Wholesale Trade only sypplied.

Bay of Quinte
Canning Factories.

Head Office,
PICTON.

Branch,
DEMORESTVILLE.

Therefore advertisers should see that

their advertisements do not grow
stale. Change them conmstantly, intro-
ducing new goods if you have them ; if
not let us know what you have in season-
able lrtulu. This is what bnycn want

EmY Reader of this paper is a buyer,




