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th  at effect relations, then it micht be inferred that there 

would be a constituency of support. 

However, the survey results in the MOR Economic Leaders 

Survey sugmest that those who feel that the Canadian 

business climate welcomes investment and who feel that the 

U.E. need nDt da mare to protect itself acainst unfair trade 

appeer to be the ones who feel tnat Canada is no more fair 

tnen other trading partners. In Other words, those 

sympathetic to free trade ideas see Canada to be equal with , 

other trading partners. If this croup is a constituency of 

support for Canada, it is a weak one. On the other hand, 

those who would do more to protect acainst unfair trade seem 

to feel that Canada, while not welcoming U.S. Investment, 

has a better business environment than others. Canada's 

supporters may be those who differentiate Canada but are not 

supporters of freer trade. Thus, the patterns. ,of support 

and  neutral constituencies do not seem to be affected by 

short-term grievances. The most clearly supportive American 

executives and business leaders towards Canada were more 

likely to have had  protectionist rather than free traCe 

views. 


