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Editorial
Ready for the metric system April FooVs Day?
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think of our parents who have, in 
most cases, had little previous 
contact with the metric system, 

wonder how they will"make 
be an

distances, temperatures, etc, in 
both systems, which does little or 
no good as we are only going to 
read the measurements that we 
know. Sure, we can send away to 
Ottawa for training packages, but 
how many of us are going to do 
that? Let's face it, the majority of

Well, people, April first is 
< oming. No, it's not your Mother's 
birthday. Tuesday, the first of 
April is the day that Canada will 
jump wholeheartedly into the 
metric system. To most of us this 
sobering fact has not completely 
sunk in. In the not so distant 
future, we are going to be living 
metrically. We'll be buying our 
meat by the kilogram, our milk by 
the litre, lumber will be 
purchased by the metre and our 
cars will be weighed in metric

See what we mean? The future 
is obviously going to bring 
< onfusion, but to what degree we 
will be confused is up to us, so it

km. Also, ninety-six km. per hr. is 
not speeding. We're doing sixty 
right on.

The metric system is going to 
have its greatest effect on our 
shopping habits. As students, 
most of us have to be pretty 
careful of our budgets. It's going 
to be a little harder to tell which is 
the best deal, a 1.253 kg. package 
of something for 87 cents or a 
1.853 kg. package at $1.20. 
Incidentally, the latter is a better 
deal. At least we can be thankful 
that some products are a 
standardized size and weight 
from manufacturer to manufac
turer, such as weiners, milk, 
bread, butter, etc.

Well, we've heard enough 
examples. The point we're trying 
to make is this change is going to 
have a pretty large effect on our 
lifestyle, and that the govern
ment, who is initiating this 
program, is doing very little to 
educate the public. So far, the 
best they have done is to give

you
out. It's going to 
aggravating period for housewives 
and business persons all over the
country.

So this is how it is: we're being 
thrown into a system that most 
Canadians know nothing about, 
and there's not enough being 
done to educate us. One of two 
things can happen- 
1) The government will introduce 
effective teaching programs 
before it's too late,

us are lazy. As we see it, 
something more dramatic must be
done soon to make this change 
less painful for us.

We need a large scale 
advertising program, something 
that people can't avoid (other 
than a total immersion program, 

are now faced with).
More seminars for the public to 

take part in would be a great help 
also. To date, we know of only 

being held in this area.

tons

as we
OR

2) We'll be thrown into a foreign 
without receiving anysystem

instruction except for that which 
we give ourselves.

We don't really have much 
hope for the first one, so that 
leaves only the second.

So public, watch out. THE 
CHANGE is coming. Let's prepare 
ourselves before it's too late.

seems.
there is no point in discussing 

the advantages and disadvantages 
of the metric system now. It's 
coming and we couldn't do 
anything about it if we wanted to. 
Instead, we had better start 
worrying about how we are going 
to prepare for it.

How will the metric system 
affect us? Well, where we're
sitting right now 
twenty-three degrees and no, 
we're not sitting in a snow-bank 
that's metric for seventy-nine. 
Soon, temperatures will be given 

elc ius degrees on weather 
It might help to

one
Programs that reach out to the 
public have to be developed. We 
feel the government is just leaving 
us to figure it all out the best way 
we know how.

We, as students, are probably 
the best off in Canada: When you

The Problem Jit's about

su»V ** ~
in c
forecasts
remember that twenty-two deg- 

is about seventy-five

r> V

■ 0?»
rees C
degrees I (the average room 
temperature), 0 degrees c elc ius is 
the freezing point of water, and 
water boils at one hundred and 
two degrees C. (220 degrees 
farenheit). Remembering these 
three points can help you put 
other metric temperatures into 
the proper perspective.

We won't be walking miles ter 
c lassus anymore either, we'll be 
walking kilometers. It we multiply 
the number of miles by 1.6, we'll 
get a fair approximation of the 
distance in kilometres. For 
instance, live miles is about eight
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£j£02 Staff This Week

One hundred and ninth year of 
publication. Canada's Oldest Official 
Student Publication. A member of 
Canadian University Press. The 
Brunswickan, "New Brunswick's larg
est weekly at the Fredericton campus of 
the University of New Brunswick. 
Opinions expressed in this newspaper 
are not necessarily those of the Student 
Representative Council or tlw Admini
stration of the University. Tliti Bruns
wickan office is located in the Student 
Union Building, College Hill, Freder
icton, N.B. Printed at University Press 
of New Brunswick, Fredericton, N.B. 
Subscriptions, $3 per year. Postage paid 
in cash at the Third Class Rate, Permit 
No. 7 National advertising rates 
available through Youthstream, 307 
Davenport Road, Toronto. Local ad 
rates available at 453-4983.
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