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89/90 SECTOR/SUB-SECTUR HIGHLIGHTS
Mission: BOSTON } Market: UNITED STATES OF AMERICA
Sector @ AGRI £ FU3D PRUDUCTS & SERVICE

Sub=Sector?® SEMI & PRUCESSED FOOD & DRINK

markat Data 2 Years Ago 1 Year Ago Current Year Next Year
{Estimated) (Projected)
Market Siza 7600.00 3M 7100,00 3sM 7200400 3M " 7300.00 $M
Canadian Exparts 113,40 3™ 106,70 M 110.00 3 113.00 M
Canagdian Share l.60 % L.50 % Le50 % 1.50 %
of Market )

Cumulative 3 year export potential for
CDN products in this saccor/subsector? 10U+ $M

Major Competing Countries ' Market Share

UNITED STATES OF AMERICA 35.00 %
OTHER CUUNTRIES 3.50 z

Current Status of Canadian .
exports in tnis sector/subsector: Market share Jdeclining

Products/services for which there are good market prospects:

le NATURAL FUUOOS = NO PRESERVATIVES
2e BEVERAGES
3. MICRO-WAVE ¥0QD0S

Factors contrinputing to current successful Canadian exports:

- Import restrictions dare not a significant impediiment in this sector
- Aggressive marketing

- PEMD support -

- Fairs and Missions support

= Trade Fair actaivity

- Provincial export promotion

- Competitiva pricing

- C3anada is one of few sources of supply

= Strong sactorat capavility in Canada

Factors for Canadian exports not reaching market potantials

= Lack of promotion ang advertising
= Limites appraciation/understanding of gistrioution system




