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Who Pays The Piper - Calls The TuneHea
by liz smith

Advertising sings -
They con you
Into thinking you re

There are laws protecting“Even minor qualities of ...
unimportant commodities are the consumer against unfair or 

the enlarged upon with a solemnity misleading advertising, but 
which would not be these are vag-e and peculiar, 
unbecoming in an For example, in Quebec,

of the restriction on beer advertising
one,

That can do what’s never 
been done ;

What’Tüeve^’been won. âïtoV'apostles ” discuss the merits of their
Meantime life goes on all In The Industrial State products, 

around you Galbraith elaborates on this.

zzstfirxstt ***• ™ - iadvertising is done by consumers is captured for will disregard a large measure s, 
sonewriters authors and what, otherwise, is a rather of what is being said. The 
comedians* The mass media incidental artifact, consumer is left to pick the j
rarelv touches the subject. Accordingly, the smell of soap, tru h from among the lies. !

More thm hme-quarters of the texture of its suds, the Informative advert,smg ,s an
the écorne of maglines and whiteness of textiles treated econom.c necessity. When a 
ÎTwsoaTers comes from tlrereby, and the resulting new commodity is entered on 
advertising The entire revenue esteem and prestige in the the market, wide advertising 

r television is from neighbourhood are held to be produces a mass market which
wurce The media that of highest moment, results in "lower paces. The cost

reaches the most people can’t Housewives are imagined to of information on the new
reache their life discuss such matters with an commodity, and its availability

intensity otherwise reserved for is not less justifiable than the
and expense in making the product '...pv’j'y 

available. M • ^
The proportion of 

advertising expenditure made 
to provide the consumer with 
information is very small. After 
the mass market is created, •{ 
advertising is purely 
competitive, to shift the 
patronage of buyers from one 
particular brand to another.
The money spent on 
competitive advertising raises 
the price of the commodity to 
the consumer. For example in 
a ten cent chocolate bar, one 
third of a cent goes to the 
advertising company.

Without the psychological
propaganda, word of mouth have not won anything and There 
and individual choice would convert their energy to public examples, 
divide the market, and die service, and the quest for U eompetitive

would not be for the p0wer. , , . .. f/hricatcd in the
clever and cunning v Many politicians (perhaps spirit was ^

advertisement, but for the most) have^ wealthy nan* of ^ *dSStaE

meet méritais product. J-*-*,

good citizen consumer SSEl A

..’s/rsrsfis;
competitive advertising as international War Tribuhal. ^ chasing,
explained by Galbraith: ... John Lennon is devoting his donkey did, an P 
the wants so created (thru time to a 
advertising) insure the servies -
of the worker. Ideally his 

kept sligitly in 
his income.

1announcement 
combined return of Christ and f orbids the companies to 
all the apostles.” k f
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, VThe law assumes that the 
consumer is well aware that he /no*
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untains.
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afford to
source and so the small group 
of major corporations which unwanted pregnancy

een.

Most raincoat companies 
re so concerned how.theircoats 
look in the sun, they forget how 

they work in the rain.
«

4*
The implication is to subtly slur competitors and &ve.^n 
appearance that they are the only company which makes a 
quality raincoat.
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moreare many

d> then, that/on n pressure 
most

TO OKlM<hMie lMTBWMirr this
nuiM HER. sPoMSOV.YOU. A LUOR-P

undertake the bulk of all nuc.1®"w"c’ houscwife in her 
advertising are ^ consumer in this

tfsrmsais
to fee,
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message every y labour-saving devices, the ^^hility as a worker."

WHFRE THEY’RE AT housewife spends at least twice advertisers rebut the
WHERE THEY HE At ^ time doing housework that nU competitive

for "mw”
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2- comfortable clothes. .»

homes, surrounding obligation to be consistent, Qne must decide Mr.
3. doing away with painful CVen with their own standards, in Jone$ he had one-up

on his neighbour by having two 
cars, before the media told him

PSP1

-4 ■m.

e s
1

:
ir

f ■

m

\our
fS

1 ‘action set’
■ jr Saturdays

™ y

drink

IV». be piu.

Wt- illr. Son I *-*•.
INeh»». «cords b«*». ir»’'1-1. ”* 
I ealurea oe profcui,
,k.llul»m. potitic.
VUulcvcr wort I'M.
„M< W' Action Sd . ,

order to sell.
4. winniiig every race, Shown on this page is an

keeping up with the Joneses advertisement for CBL ra o
5. beioB -ranted by the »hieh recently eppea^ m » he ^ ^u^mrem and the

TïïïL. ». b.» to, rrrpitoto^.trt.^

loved ones ^ , which spills marijuana^ LSD
7. winning friends and birth control has regardless of whether

influencing people title is “Your ba8’ arè ne^ded or used. This
nioy tife, living as long The psychological result is that -£y an important

“Kli,», skillfully USSR'S,’*-
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-tlohn K. Galbnith. , *.-**»-**

leading U.S. economist, says, i8 “statutory.rape . , game, me weaury, , ,, /,
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