
relationships. For example, Frazier (1983) has shown that satisfaction with the cost aspects of a

buyer-seller reaiosi is an important factor in dtring whether the re1ationship will

continue. Aogthe sui which have lokdat cost satisfaction, Mohr & Spekman (1994)

have established that this variable is positively related to overail trust ini a buyirng flrm, although it

is negatively related to infomton sharlng behaviors. The cost measure 1$ included ini this td

becase o paamout iportnceof cost fatr to the profit moti~ves of both the buying and

seiling flrms.
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