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‘ '~"For the purposes of th1s report the Department of Forergn Affarrs and Internatronal Trade

- (DFAIT) is referred to as the "Departmerit." 'DFAIT has a three step approach to the

L collectlon and d1ssemmat10n of trade development 1nformat10n It consxsts of the followmg
~ three 1n1t1at1ves SR : : .

RS Capabxllty Guldes and Dxrectorles prov1de information on Canadran exporters for forexgn
- posts. ' -
" & Global Market Opportumtxes Revxews (GMORs) prov1de 1nformat10n for Canadran
’ . exporters on foreign markets. ‘
" Action Plans / Sector Strategres prov1de mformatlon for Canadran exporters on-
R \»" government—-w1de 1n1t1at1ves to support exports :
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_The second part of thxs three step approach the GMOR series, was created to fill the needs of
o 1nd1v1dual sectors of the economy for sector—specxfxc information on fore1gn markets. The
-GMORs were developed with information collected from the missions by- questionnaires that
~ were developed in cooperation and consultation with the respective mdustry associations. The
" resulting reports contain information such as market size, growth areas, d1str1but10n channels
: government contacts and other 1nformat10n of interest to exporters

'_ ,i'Ihe Department wanted to assess ‘current mformatlon needs of exporters and evaluate the

- -reaction of exporters in selected sectors to the GMORs already available. The purpose of the
- ‘research was to upgrade the quality and utxhty of mformatxon provrded to the exporting -
*commumty throughout the GMOR series. ‘

‘1 2 Methodology

"'Research ObJectlves -

v .'Assess the needs of exporters for different types of information.
_ " Evaluate the. objectxves and the concept of the GMOR series. -
" Assess the current usefulness of the publications. ‘ »
Determine. future information requirements for the. GMOR ser1es
£ Determine if there are alternate publication options.
, Determlne exporters editorial and des1gn preferences.
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