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PHOTO SUPPLY BEPAB.IMENT

ADVERTISING-SUPPLIES.

The best kind of advertising for pholo supplies, as
well as for almost evervthing else, is newspaper adver-
tising. Consider for a moment the condition. under which
it newspaper advertisement. reaches -the -man for whom it
is.intended. The-reader of a.small town.daily or weekly
usually reserves-the-perusal-of his paper until such-time
as he: can-do-so without being interrupted:by sowmnething
else. Most newspaper reading is doné in the evenings,
after supper, when the cares of daily toil:have-been for
a short space set aside. It is.read,.as-a rule,.under-the
most. comfortable circumstances: b\ the fireside in the
winter and-on tiie lawn-or verandah in the summer.

Being comfortable and free from interruptions. the
reader’s inind is also receptive. And for tlis reason,
items of news.or-advertisements which-would receive-but
scant-conrtesy in_a:hasty perusal,.under such-circumstan-
ces.as-have- bccu-nbmc alluded {o,.receive-a fmr amount.
of attention.  Thie newspaper .yl\_'crhsor, “{herefore.
reaches-the-man he-is after—the-nyer—mnder -thé-most
favorable of conditions. Tt is even better than a per-
svnal interview for -this reason. Al persops—or pret(y
nearly all—are prone:to.argument,-.and:zif you-apply per-
sonally to.a-man. whose-mind:is-neutral-upon the-subject
of vour interview. even though lic has any amount of
Teigure al his-disposal. he will argie-the point and- will
take & mighty lot of convineing. TParticularly is this
the case when an attempt is-heing-made -te-make a:sale
of an-article-m which the-person:canvassed: 1s:-not. wter-
ested” already.  If he is-already interested fhe.case as-
sumes-a different aspeet, ‘and a personal interview, pro-
perly: condueted, is-hy no-meqis- withont-1t§ effect.

In the matter of photo supplies, it is- cnmmmhvo]\-
easy tozinterest these who are-amateur-photographers-in
your:phote supply department. A well:worded:announce:
meut will, in-most. cases, dp-the-trick. This-much is evi-
dent from the fact that the amateur needing the goods
only wants ‘to-find-oiit where-they may be-had with the
least amount of trouble and expense. But in gelling
after new devotces-to=the-art-of photography..and- incul-
cating ir thein a desire-to make photogiaphs,-a deal of
thought must be gven to adverlising. The .u]\e"hcmv'
wust be-of the kind known as “edueative.’’ For Ih.ll
kind of advertising nothing éan siirpass the néwspaper.
A man=must be-receptive-if he-is-to-be-educated-to-any=
thing. and the newspaper. in the majority of cases. is
read:at.a-time:andzunder cirenmstances-which render-the
readers peenliarly receptive.

It is-to-he-hoped=that-every reader-of Bookseller and
Stationer has got ont of the stick-in-theanud state of
mind- Where-he-is-content to-sell what is asked for with-
ont troubling-himself to-reach-out after the people whe
don’t.ask for anything. but who would=if enly persanded
v do so. This paper has at all times cneonraged the
use -of good advertising, and careful readers of its-col-
wnns should by now have had considerable advertising
expesience.  They will'know what is weant by educeative
advertising.

Take a gencrons amount of space. aml cnrry on 3
zeneral plan of campaign.  If it is possible, illustrate
Your copy with gnod cuts.  Perhaps some-of these may
be-obtained:from-the-jobbers-on_loan, at the-cost-of post-
age or cxprc». Tt may bc po»sililc to "Ll an '\rlicle
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the chief feature of which was snpp-shotting, If nw
dealers’ numes-are amettioned,-and no:alluston -is-made-lo
the commercial side of the business, it would not be-om
of the way for the editor of your wdvertising medium
to run- this as. u picee of legitimate and interesting vead-
ing matter.  Contemporancously with such an  artiele,
strong persmasive copy should bé run in your regular
advertising spaee.  The effeet of such-a combined attack
would:zhe very strong-indeed.

To make newspaper advertising really effective and
well worth the money juvested in il, theve is nothing
like having for a mofto ““keep hammering.”’ By this
means, and: frequent: changes-of-copy, your name-can be-
come familiar to-every reader,.and yet every announce-
ment fead- with-inferest.  Intraduce yonrself to-the news-
paper reading publie as a dealer in photo supplics, and
—keep introduced!
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SELLING -SUGGESTIONS.

Now that muny readers of Rookselled aind- Stationer
have-aeted-upiis- thé-saggestivis contained:in: former-nums-
hers-aiud: aré-now in tonch with-the-supplies, it will-not
be-aut of place to reiterate some suggestions for veach-
jug-the consumer. _

First of all there i 18 the store window. “This ean be
made most atteactive by the jiicions display of stock
and inofe ésjiecially by the aflistie areangement of the
display -cards, supplicd:=by -the-manufacturers-of -the \nri-
aussgoods,  Many of (liese:eards.are more-or less work
of art and' mulmlblcdlv afteact attention. There is no
necessity to devote the whole of the window spice to
plmln Qupplicic. ;\ p'n'rﬁun of same will he quite suffi-

''''' Tt is undoubiedly a good
tliing to give a l.mvc puruun of window space to “this
line. for, say,.n week of so, in-arder-to- ~draw the alten-
tion.of the public: to:the fact that yen-are-in a-first-class
position to meet their requivements. Then eul thée dis-
play down o what spave-éaii b set aside pérmanently.

It might also-be Jn<t as-nellzto: place a-cardzhangning
up: “inside the-store in.a prominent position, where those
waiting to be served with-other goods will be likely to
be 'lllr’lclcd They may not be ““suippish®” themselves,
but "will probably have friends whe are, dand the news
that Jones keeps filins, cle.. will be spread.  The cus-
tomer Who-has_it-moment lo-spare-is-as-a=rule-inquisitive,
and:a few photo:price-Bsts, as supplied by the whelesale
houses, .placed ou the show case-or counter will he suve
to-be:picked=up-and- examined.  This-most prnb )l\- oS
into-the -pocket. and.-having the- orckeeper’s u'unn and
addreéss upen 1t (applicd by a ribber Stamp), it is o
useful advertisement at once. A permanent one, lm-. a~
the list will undoubtedly bie taken homne amd used for
reference at somo time When required.

The-cirealation-of “the small-pamphlets-and- lists-sup
plied- by the -‘wholesale-honses-costs. practieally speakines,
pothing: therefore, why not place one in cach packaze
of phnlo =upplics =old to a enstomer.  In fael, in any
parcel where the list is likely to be louked at. There
are:many customers who-lave eameras, unhnowa perhaps
to .\'uunso“' and the free list always ealls forth suel n
vemark: O, T did- not know Leonld get phote-supplies
here.”?  Thig-has-probally-uhtained fur-the store one-new
customer, who las been accustomed to go clsewhere.




