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In the Trade Office’s opiniaon, Canadian export performance in this sector
(sub-sector) in this market is lower than optimum mainly because of:
— a lack of interest in the market on the part of Canadian exporters
— difficulties of adaptation of marketing techniques to the market by
some Canadian companies '
~ high tarif#fs

Some Canadian exporters to this market in this sector(sub—sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

- aggressive marketing on the part of Canadian Exporters

-~ support provided by the PEMD program

— participation in trade fairs

- competitive export pricing for this market

In support of Canadian exports in this sector (sub-sector) the
Trade Office is currently engaged in activities which include:

Activity: EXPLORE WITH LOCAL CHICAGO TRADE ASSOCIATIONS & CHICAGD APPAREL/
TRADE CENTER OPPORTUNITIES FOR THESE GROUPS TO ASSIST IN ESTABLI-
SHING BUYER/AGENT CONNECTIONS

Results Expected: APPﬁINT 3 NEW REPRESENTATIVES

Activity: AS FOLLOW-UP TO PREVIOUS INITIATIVES, CONTINUE TO RESPOND TO
TRADE INGUIRIES.

Results Expected: ACTION 20 CDN/35 LOCAL INGUIRIES FOR MARKET
ASSISTANCE.

For the next fiscal year, the Trade Office is plamning to
undertake the following new export support initiative(s) in this
sector (sub—sector):

Activity: SUPPORT INCOMING BUYERS MISSION TO FESTIVAL OF FASHION TRADE SHOMW
MARCH 1988/TORONTO

Results Expected: RECRUIT 20 BUYERS. ESTABLISH ON-SITE SALES
$1.5 MILLION

Activity: INVESTIGATE OPPORTUNITY TO PRESENT SOLO OUTERWEAR SHOW. WILL CAN-
VAS LOCAL MARKET RECEPTIVITY AND DETERMINE SUPPORT FROM UTW, DRIE
AND CANADIAN MANUFACTURERS.

Results Expected: ENSURE OUTERWEAR STUDY/STRATEGY IS PUT TO
G00D USE. IDENTIFY 100 NEW BUYERS. APPOINT 5
NEW REPRESENTATIVES.



