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shown in three other colors, black, brown and navy. No. 334
is a black nap cloth jacket with beater trimming an cuf.. This
smyle is kept it five or si.x different qualities. ThLir leading lincs
oi cheap mantles arc of blat.k and nau% luth, trimme..d nith
black astrachan. They show these at $2.75, $3, $3.50 and $4.
I hey have a full stock of children's mantles in sizes to , and
i black and colors. Their chiidrcn's reefers are kept in all the

uiiferent sizes. Their stock is an excellent one, and one which
the dealer will always find profitable to inspect.

0 S. F. McKinnon & Co. are an authority on the mante ques-
tion, and they look for a good business fron this on in the cloak
department. They predict that this will be a strong, healthy
trale, and certainly have made provision for such. ''ie whole
of the fourth flat of their large warehouse is devoted to this im-
portant article of ladies' wear, where cloaks of German manufac-
ture suitable for all classes of trade are showing in great abund-
ance-perfect fitting, graceful, stylish-looking garients every
one ; even their lower priced goods have a style and finish which
is seif-reconiiending. 'lle special niantle buyer for the firm
searches aIl the fashion narts of Europe in quest of the newest
ideas, which gives then great confidence in tha selling strength
of their productions. Also being conscious of the fact that they
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do the largest mantle trade and carry the heaviest stock of any
wholesale house in Canada, they cordially invite ail cloak buyers
visiting Toronto to call and get ocular proof as to the correct-
ness of what is here written.

Tan.O--How wide a collar shall I put on the overcoat, sir?
CusTosîîiR-Make it so wide that when I pass you in the

street I cai turn it up so you won't recogniize le.

MAKE USE OF YOUR WINDOWS.

These arc the times when the show window can be iade
er effecti e a., a trade dr.C..cr. Therc ia ino devpartmnent of the

àtore whih uan I. put to better use, and we might add which
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cai be put to poorer use ; it all depends upon the way the thing
is nanaged.

It is not so iuch in the superior ianner of displaying goods
in a window, althougli this is important, says The St. 1.ouis Dry
Goods Reporter, as it is that there should be a change made in
the arrangement. Somiething which was very attractive for a
few days will shortly lose its novelty, and a dealer may wonder
why it is his windows no longer attracts people. It is simply
because they have become oblivious to tle display as it has
ceased to attract then. 'T'le thing to (o is to change the goods
in a window as frequently as possible.

In connection with this the liberal use of price cards on
which are plainly) printed or written the price of the article will
prove a great help to attract custoniers. It is also a great labor-
saving and is the means of saving mnuch tinie for the employees
who otherwise would have to answer innuieràble questions.
Just now in this city the leading retail stores are doing most ef-
fective advertising through their show windows, not so much by
the beauty of the display, as by its practicality ; that is, they put
in the window what is suitable for this scason of the year and
put the prices as low as possibly can be made.

'lhe carly sale of fine negligee shirts did mîuch to give an
inpetus to the large sale which tiiese gonds achieved. There
was a falling off in the latter mîonths of sumiier, however, whein
everybcly impressed wth the biles bought nothing.


