Dalhousie Calendar —

A case for the BBB

Last Monday, Senate voted
unanimously to give preliminary
approval to a proposed under-
graduate program in Neurosci-
ence
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the new program to Senate
appealed to the members for sup-
port for this emerging field by
promising the program would
only require an addition of one
half-vear course and a reconfigu-
ration of existing classes in the
honours psychology program.

The objective, he said, is “to
attract a new cachement of stu-
dents to Dalhousie.”

In the past seven years, there
has been an increase of 36 per cent
in the number of different pro-
grams offered at Dalhousie. This
vear there are 170 different pro-
grams being offered to students at
Dalhousie, with a projected 29
more 1o be available by 1989.

During these vyears, public
funding to Dalhousie has only
increased by seven per cent in real

terms, while enrollment has
increased by 16 per cent.

It is a sad situation when
important new academic pro-

grams must be based on a “recon-
figuration’” of existing classes
because funds are not available.
It is even sadder that the univer-
sity feels obliged to attract new
students with their tuition dollars
by creating new programs which
offer nothing substanually differ-

ent from what was available
before the program was
established.

With funding the way it is, I
suppose it is understandable that
the university try to attract as
many students as possible to
Increase its tuition revenues.,

Universities, we are told, must
function more like private busi-
nesses in the 1980s if they are to
survive and grow. They must also
advertise their product — educa-
tion — if they are 1o get their

share of the demographically dec-

lining demand for university
degrees. It's a tough market for
suppliers of education these days.
Unfortunately, universities can
sometimes appear to be less than
honest in some of their advertis-
ing techniques. The university
calendar is a case in point.
Dalhousie’s calendar is less of a
guide to courses that will be
offered than a historical almanac
of courses that have been offered
at Dalhousie at one time or
another. It says in fine print on
page two that “any reference 1o
COUrses or l(l\\('\ {(1llliljlll'{i
herein is a statement Gr courses o
classes that have been taught at
Dalhousie University in the
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I'M SORRY, BT
NONE OF THE COURSES YU
RECISTERED FOR ARE BEING

QFFERED THIs YEAR.
HAVE A NICE TRIP
HOHE .

past.”” Some of the courses
haven’t been offered in years and
will probably never taught again.

Two exchange students from
Stirling University in Scotland
(Dalhousie’s sister university)
were heard on CKDU denounc-
ing the calendar as a “fraud.” It
isn't quite a fraud if you read the
fine print, but almost.

The calendar is the most
important advertisement the uni-
versity produces 1o attract new
students to the campus. Surely it
could become a more accurate
guide to what Dalhousie has 1o
offer rather than a ploy to get
unsuspecting new students.

Toby Sanger

Editor: Toby Sanger
National News: Pat Savage
Campus News: Erin Goodman
News Editor: Clayton Burns
Sports Editors: Joann Sher-
wood and Dean Goodman
Arts and Culture Editors: Ellen
Reynolds and Heather
Hueston

Literature Editor: Pat Savage
Science Issues Editor: Atul
Sharma

Art Director: Ariella Pahlke
Production Manager: Geoff
Stone

Calendar Page Editor: Michael
Vlahos

Advertising Manager: Craig
Munroe (424-6532)

Staff this issue:

Mark Alberstat
Scot Campbell
Jacques Roy
Stephen Shay
Mark Peisanen
Samantha Brennan
Dwight Syms

Beth Cumming
Rick Janson

Sara Frase
Karanja Njoroge
John Blackmore
De-anne FiuzPatrick
Aura de Wit

Peter Monet

SKI WEEK
MONT STE. ANNE

 $299

o
:’_ £
Ygn TRAVEL CUTS HALIFAX

Student Union Building
Dalhousie University
Halifax, Nova Scotia B3H 4J2

424-2054

THE TRAVEL COMPANY OF THE CANADIAN FEDERATION OF STUDENTS

TRAVELCUTS
ERTRETR LV ET L | eee——

Book early for
best hotel selection

| x

UNIVERSITY
BOOKSTORE %

x 4-. -
o

S S8

e,

a2 W
s il
(o il 2

<

+

XX

DALHOUSIE %

*

H

S

Just in Time
FOR

CHRISTMAS

A Great Selection

| of: Gift Books, Boxed Sets
and

| New Releases

| (Fiction and Non-fiction)

For the bookworm
on your list.
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