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Dalhousie Calendar —

A case for the
Last Monday, Senate voted 

unanimously to give preliminary 
approval to a proposed under
graduate program in Neurosci
ence.

The professor who proposed 
the new program to Senate 
appealed to the members for sup
port for this emerging field by- 
promising the program would 
only require an addition of one 
half-year course and a reconfigu
ration of existing ( lasses in the 
honours psychology program.

The objective, he said, is "to 
attract a new cachement of stu
dents to Dalhousie."

In the past seven years, there 
has been an increase of 36 per cent 
in the number of different pro
grams offered at Dalhousie. This 
year there are 170 different pro
grams being offered to students at 
Dalhousie, with a projected 29 
more to be available by 1989.

During these years, public 
funding to Dalhousie has only 
increased by seven percent in real 
terms, while enrollment has 
increased by 16 per cent.

It is a sad situation when 
important new academic pro
grams must be based on a ‘‘recon
figuration" of existing classes 
because funds are not available.

It is even sadder that the univer
sity feels obliged to attract new 
students with their tuition dollars 
by creating new programs which 
offer nothing substantially differ
ent from what was available 
before the program was 
established.

With funding the way it is, I 
suppose it is understandable that 
the university try to attract as 
many students as possible to 
increase its tuition revenues.

Universities, we are told, must 
function more like private busi
nesses in the 1980s if they are to 
survive and grow. They must also 
advertise then product — educa
tion — if they are to get their
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share of the demographically dec
lining demand for university 
degrees. It’s a tough market for 
suppliers of education these days.

Unfortunately, universities can 
sometimes appear to be less than 
honest in some of their advertis
ing techniques. The university 
calendar is a case in point.

Dalhousie’s calendar is less of a 
guide to courses that will be 
offered than a historical almanac 
of courses that have been offered 
at Dalhousie at one time or 
another. It says in fine print on 
page two that "any reference to 
courses or classes contained 
herein is a statement ci courses or 
classes that have been taught at 
Dalhousie University in the

Some of the coursespast.’
haven’t been offered in years and 
will probably never taught again.

Two exchange students from 
Stirling University in Scotland 
(Dalhousie’s sister university) 
were heard on CKDU denounc
ing the calendar as a ‘‘fraud." It 
isn’t quite a fraud if you read the 
fine print, but almost.

The calendar is the most 
important advertisement the uni
versity produces to attract new 
students to the campus. Surely it 
could become a more accurate 
guide to what Dalhousie has to 
offer rather than a ploy to get 
unsuspecting new students.

Toby Sanger
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The Dalhousie Gazette is Canada's oldest college newspaper. Published 
weekly through the Dalhousie Student Union, which also comprises its mem
bership. the Gazette has a circulation of 10.000.

As founding member of Canadian University Press, the Gazette adheres to 
the CUP statement of principles and reserves the right to refuse any material 
submitted of a libelous sexist, racist or homophobic nature. Deadline for 
commentary, letters to the editoi and announcements is noon on Monday 
Submissions may lx- left at the SUB enquiry desk c/o the Gazette.

Commentary should not exceed 700 words, letters should not exreed 300 
words. No unsigned material will be accepted, but anonymity may be granted 
on request.

Advertising copy deadline is noon. Monday before publication.
The Gazeette offices are located on the 3rd floor SUB. Come up and have a 

coffee and tell us what's going on.
The views expressed in the Gazette are not necessarily those*of the Student 

Union, the editor or me collective stall.
Subsription rates are $25 [x-r year (25 issues) and our ISSN number is 

0011-5816. The Gazette's mailing address is 6136 Universiis \ venue, Halifax. 
N.S. B3H 4J2, telephone (902)424-2507.
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