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time and you save money. Beyond the few cents extra profit,
what can you possibly expect to gain by trying to push the sale of
articles of inferior quality? Way down deep in the heart of every
grocer is the desire to gain permanent trcde—trade that he can
count on year in and year out. There is only one way to do that,
namely, to bend all energies to obtain the confidence of people who
buy goods at your store. Waste no time then and you waste no
money. Spend no useless energy in your endeavor to push inferior
articles of trade. ‘‘Standard goods are best to handle ”

“Griffin” Brand

Stower’s

Dried Fruits. Lime Juice.

The top notch
of highest quality at a fair price.
Seedless Raisins and Prunes—
Dried Apricots, Peaches and Pears.

The pure,
concentrated, unadulterated juice
of the choicest limes, grown es-
pecially for the purpose. The

Strongest lime juice made.
Not shipped

in bulk and handled and re-handled
in re packing. They reach you in
the original package just as it

leaves those famous Vineyards on

the Pacific Coast.

Absolutely
free from that common fault, “musti-
ness.” Now put up in “pale gin”
bottles, labelled especially for the
Colonial trade.

ARTHUR P. TIPPET & CO., Agents,

8 Place Royale,
Montreal.

23 Scott St.,
Toronto.




