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FOR SALE
CHOICE DRESSED POULTRY. 
SELECTED EGGS. OLEOMARGARINE. 
CHOICE DAIRY BUTTER.

C. A. MANN 6l CO.
78 KING ST. LONDON. ONT.

BARRELS
w«.—— «0 *■ snd tar (D pnipMii. Per

«r *7; Orak, CnArn, Bottle,. 
<»■*. Mm. HaMwsie, Meet tie. 4M nr prie*.
the SAMNIA BARREL WORKS, SARNIA. ONT.

90 DOZ. CASE FILLERS 
ONE DOZ. CARTON FILLERS 
1-INCH CUSHION FILLERS 
CORRUGATED FLATS

THE TRENT MFC. CO., LTD.
TRENTON ONTARIO

HO-MAYDE BREAD IMPROVER
M*ke breed at tatter eel or ,
• Jjg. H ntatai mm * Allied.
W* u. Inode tad with letter, tram heeee- 
"■ whe went n. TOC «epely thee. mi- 
in 16c peeketa.
Makara
Ho-Mayde Products Co.

TORONTO

IPeilire Armntr 
C. A J. Jonas 

WINNIPFG

SUCHARD'S COCOA
The Htpheet Qeelltr

Meet Reaeennblr Priced 
"Oealltr" Cecoe.

On Sale Anywhere.
FRANK L. BENEDICT * CO.

 Apente Mentreel

Make Your Own 
F » ti M <.■ »- M uney

Piper yon ere bnraine or threw- 
ins eway to worth may whe 
baled. Left tortus around, It to 
a outrance end • denser. It sen
be turned Into dollaie with e

7 > ,/,'t / PA PER
’ 'iTr^tsssr It . i | ,. i

8 Li IMUfKnL. ennui 111h-ÏTÏM_pr\e operate— 
Pull particular! free 
«•IMAIAVN AOKNCIBH ROD 
tP St. Alexander St. Montreal

PAPER
BALERS
All-Steel

“Fireproof” 
Mode in 12 sises. 
Sees# for catalog.

Climax BalerCo.
Hamiltee Ontario

% TANGLEFOOT #
The Hen-Poisonous Fly Destroyer
Safe, Sanitary, Sure, Catches 50,000,000,000 Flies each year

flffl
03

JOHN OAktY & S0NS.UHITED 
LONDON. S.E 1. ENGUND

AGENTS
Geo. B. Jsnkinson, 43 Qutun St. Bast, 
Toronto, and J. E. Huxley As Co., 220 
McDermid St., Wlnnlpe,.

We are mew located fat ear

60-62 JARVIS ST. 
TORONTO SALT WORKS

GEO. J. CUFF

It will not cos[t you 
one cent 
unless 
we collect
Your old accounts 
can be collected.
The money i s 
yours and you should have It in 
your business. Why not let us 
collect it for you? We make no 
charge unless we collect 
Our proposition is a good one. 
WRITE FOR FORK.S AND FILL THEM 

• IN RIGHT AWAY. ——
The Nagle Mercantile Agenoy 

Weetseeent. One. (Montreal)

If you hare n bn, inane to dtopee, at. ee 
are la need of efficient help, try a Want 
Ad. In Canadian Grocer, and let It ace tot
you in ailing

This paper circulatea in every 
province, is the best authority in 
the grocery trade, and so is read by 
those who want to know; that 1» 
why it pays to advertise in CANA
DIAN GROCER.

The Great Business of Selling
M
rier.

ULTIPLYING users of your product, 
commodity or service—this is your 
great business. The more, the mer-

The factor of multiplication is advertising. 
Nothing else can get you new users in the 
shortest possible time at lowest cost.
Use magasines for long-living publicity 
effects.
Use them for Economy’s sake.
Use them for Prestige.

In Canada, the one conspicuous magasin,

MACLEAN’S
MAGAZINE

It it an all-the-family magasins of the 
highest class—clean, esteemed, established 
Can you name a better f 
The conclusion is plain.

rahlliliB# hf
The MacLean Publishing Co., Limited
14S-ISS University Aveaee, To roe to. Ontario


