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Samez Canadian exportars to this market in this sector(sub-sector)
have enjayed success Freviocusly as 3 result of a variety of
factors which the trade office reports to include:

— aggressive marketing on the part of Canadian Exporters

-~ participation in trade missians

= competitive axport Pricing for this market

The Trade Office suggests that sourcing tools currently available
to them have some limitiations in particular:
~ the adequacy of exporter information in Canadian Directories

In support of Canadian exports in this sectar (sub-sector) the
Trade Oftice is currently engaged in activities which include:

Activity: CONTINUE TO ASSIST CDNM MANUFACTURERS OF UPS/RECTIFIER IN PENETRA~
TING MARKET WHICH COULD BE IN THE MULTIMILLIONS.

Results Expected: OBTAIN A SUESTANTIAL SHARE OF THE MARKET.



