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nual plants, The committee aims to have
only one name used, the common English
name.  Where the botanical name is com-
mon it will be accepted in the case of such
flowers as phlox. Further mention of this
report will be given later.

It was decided to ask the Donminion Gov-
crnment to modify its regulations so as to
make it possible for roses to be imported
by parcels post.

The following ofticers were clected: Dre-
sident, J. 1. Bennett, Barrie; first vice-
president, G. W, Tebbs, Orangeville; sec
ond vice-president, Dr, F. E. Bennett, St
Thomas ; treasurer, C. A, Hesson, St Cath-
arines; secretary and cditor, J. Lockie Wil-
son, Toronto; honorary directors, \V. T.
Macoun, Ottawa; Prof. H, L. Hutt, Guelph
W. B. Burgoyne, St. Catharines; directors,
F. B. Bowden, Hawkesbury; R. E. Kan,
Kingston; Geo. Vickers, Barrie; 1. D.
Dockray, Toronto; Jas. Ogilvie, Hamilten s
Thos. Cottle, Clintun, R \\. DBiuuhs,
Brantford; J. 1. McKay, Windsor; Dr.
Bothwell, St. Thomas.

An Apple Consumption
Campaign
R. M. Wiaslow, Victoria, B.C.

Taking advantage of the stimulus given
to the apple industry by the advertising
campaign of the Dominion Government,
Calgary, Vancouver, and Victoria institut-
ed “Apple Weeks' ; Calgary’s and Vancou-
ver’s ran from November 2nd to 7th, and
Victoria’s during <the following wecek.

The British Columbia Markets Commis-
sioner reported from Calgary that the Al-
bertans rallied to the support of the luscious
apple from British Columbia, rccognizing
that they got full valuce for their money.
Prizes were offered for the best window dis-
play. In the schools, domestic science
classes gave special attention to apple
cookmng, and the children had an oppor-
tunity to compete for prizes. The C.P.R
dining cars, hotels and restaurants offered
their patrons menus of special apple dishes.
The British Columbia Department of Agri-
culturc donated $250 wowards the expenses
of the campaign.

Vancouver took up the “Week” with en-
thusiasm, wholesalirs and  1etailers com
bining in an cifort to make the week the
greatest boost the apple, the British Col-
umia apple in particular, has c¢ver re-
ceived. Prizes for windows most attractive-
ly dressed were offered, and as in Calgary
all hotels put on special apple menus and
newspapers filled their columns with mat-
ter culogistic of King Apple. Every sce-
tion of British Columbia cxhibited at the
show held all week at the Vancouver In-
dustrial Burcau, which was cealivened by a
choir of children wmging apple and patri-
otic songs.

Victoria’s apple days were of special
benefit to the Island growers and consum-
crs, and the project was keenly supported
by the wholesale and rewil trade. The
British Columbia Fruit Growers' Associn-
tion. recognizing the great benefit of these
“Apple Weeks” to the industry at large,
contributed $%0 towards the advertuising
expenses in_ Vancouver and $100 in Vie-
woria.  The Okanagan United Growers con-
tributed three cents a box on their sales
for the campaign, and it is cxpected that
the other growers will fall into line and
do the samec.

A bearing orchard makes annual de-
mands upon the soil almost as heavy as a
twenty-five bushel crop of wheat, not al-
lowing anything for the yearly growth of
wood.—E. E. Adams, Leamington, Ont,
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FOR SALE AT BEST
DEALERS
WRITE FOR CATALOCUE

TORONTO ~ MONTREAL
WINNIPEG ~ VANCOUVER,

LITTLE GIRLS CAN LOVE THEM TO
DEATH WITHOUT BREAKING THEM

No other gift you could think of will be taken into the hearts
of the kiddics like this little family of dolle  Big, lovable Dolly
iples §3 as big and most az pretty as a real baby, Uer litde
sistert, Dorathy and Dainty—cither one of “them—would
gladden the heart of any wee girl or hoy. But you can get
them, all three, absolutely FREE by deciding now to
send in your yearly subecription to

.
Canadian Home Journal
The Quality Magazine

Not a cent extra to get these glorious dolls
along with the favorite home paper, full
fiom corver to corver with the things
women want to reac.  Even if your
subseription has not yet cigircd. you

may order now while this cxcep.
tional offer is open.  Send the

regular price—just one dollar, to-
ASBIG U day. Have the Camadian Home Journal
AS A § come to your home ¢very month, And {f

W vou send” now, vou will get FREE these
BABY \ three «dolls, beautifully lithographed on

hicavy cloth, ready to sew up and stuff,

CANADIAN HOME JOURNAL
99 West Richmond St., Toronto.

HIGHEST TYPE SPRAYING MACHINE IN THE WORLD

Pretty Img claim that, but fully justified by the facts. At the Caoadian Gov-
crnment Spraying Contest, Grimsby, Ont.. the SPRAMOTOR took first prize
with case from cleven competitors.  That puts SPRAMOTORS in the lead among
all makes.

The outfit illustrated here is our gasoline-power model, the best machine we
make. and therefore “the highest type spraving machine in the world.” We make
SPRAMOTORS in many styles and sizes, for the largest farm and for the
smallest, at prices from §6 up to $350—cvervone the best outfit for the moncy.

e Spramotor

“It isn't a SPRAMOTOR unless we made {t*

and have heen making nothing clse for the
past twenty years. Over 20 patente covering
features you can get in no other machine bhut
tho SPRAMOTOR. We have won over 100 Gold
Mednls and First Awards in all parts of the
world, The next best machino isn't good
cnough for you

FREE Writc us a short letter, giving

some idea of your spraying
needs, and we, will sond you free. a copy of
our valuable illustrated work on Crop Dis.

oasos, also full details of a SPRAMOTOR that
will best fill your requirementa

SPRAMOTOR WORKS

206 King St., LONDON, Can.




