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I <iTl'-THE PRINTING DEPARTMENI

''Jget out soîîîetlîîng every once iii a wlîile, juet to let [)copie
Iknow l'ni ahive," wrote a prirîter the other (lay. anîd I

re1)lied :"I Vou get out sonîethirig once iii a whlîl just ta let
pecople kriow that you wcrc asleep, yoti ineain." Mtr. D)e Virîne
struck a keynotc recently whier lie said . Il I coinlon with
the majority of printers, we do flot advertise." Il I common
with the maijority of printers "-that is the point. The De
Vinne P>ress is successful-not because of its popularity with
tic rank and file of New York business, but because it is
ecîuipped to do a certaini kind of work better tlîasi the îîîajority
of N'ew York printers. 1 venture ta say that tiiere are a score
of lîrinters in New York who do a larger lob) printirig trade than
The D)e Virle Press :I niight venture even a larger proportion.

The job printer is the prilîter who miust advertise. lie mnust
du it either by prirîtcd adverti.sing flatter or by eniploying
solicitois to cry his work about amioîg the users of printer's
ink.

Just as a mari does nut commence to btîild a bouse witlîout
first knowirig the probable cost of it, so a printer slîould flot say
I will advertise," aîîd then deperîd on chance to give hiru ant

inspiration fur sometlîng Il strikiiig." Wlizat lic waîîts to do is to
sit down, count what lie cati afford to iiuvest iii advertising, tlien
plan to speîud it in nionthly instalîments. for one year. Do not
skip the Sommer muorths. Iu is tlîe very acîîîc of foliy ta think
because limes are duli that you must do no advcrtising. 'l'lie
man who advertises in good timies arnd flot iii duîl imes is
like a man who draws water auly wluen he is îlot thirsty. WVatch
the most successful ad%. rtisers in the country ; you neyer hear
o! tbem stopping wberu trade is dull. John %Vinanaker told nie
on1 one occasion ; lAdvcrtise ail the vear round, n.ost when
you find people are lîardest ta irîtercst "

Select a list of names from amoîîg the business bîouses witb
wbom you wish ta do business. Aiid sec uliat tlîey get somne-
thing every month. Neyer skip anc of tlîem at aiuy time.
Neyer fait to do your own advertising as proinptly and as
wcli as you would do an order for the luardcst ta please of your
customners.

Try ta tînderstand the vital necessity of ail profitable adver-
tisirug, that it must be doue rîgbt, aIl tic time, anîd that us a
duty you ovre your business. There is fia luck in succcssful
advertising. It is simply cold, luard.pant sensc and stîckatve-
ness that brings success 10 advertising.

Have a plan-have it a good une-carry it out as religiously
as you expcct your wi!e ta have your meis rL»ady for you when
you want them, and don't e"-pect your advertistng ta do cvcry-
tbing-work just as bard as you wouid if you wcren'n advertising.
-Musgrove, in Prunter and Bookmaker.

LWIÇ 5C1.si FN CARI),,.

An Englisli corresponden.tt says uhat the Lonidon printers are
bestowing somne irigtenuity on menu cards just riuw, titis being
the season fur dînuners. -'Oue iucw dteuigii, -be says, 'us dud-
edly original. At the top o! thi; çard 15 a 5mast met bracket

wtl a pin, whiclî passes througli the centre of one of the impie-
îîîents tised on the dinner tabie-tîc knor, fork, spoon, or knife-
rest-and at titiier enîd of titis inîiplenment is a figure of a lady
or gentleman, in fancy or everîing dress. 'l'le figures and the
spoon, fork, or whatevcr it niay be, ire cut out of tlîin card-
board, and tic pin is piaced exactly at the bilancing point, s0
that it formis a Uiîîd of miniature see-saw, -nid a touch with the
finger tvili cause Uie figures to oscillate.

IAiother, very pretty, is a card of sige-greeil, surroutided
with a white and gold nîotlding-a close imitation, even down
to uic fluting, of the whîite inouldings tised for îîicturét franies.
A very curious fashion is to have a snial l mtal and glass locket
tvitlî a bit of fouir.ieavcd clover iii it rastetied ta tlie menu ; so
Uie guest takes awny a practical memiento of the banquet-mie
tlîat lie cari weir on bis watclî chain if lie feel « so disposed.'

IMany other designs have made tlîeir appearance, but it
would take too mutchi spacc to describe tlîer ail liere. 1 may
mention, lîowevcr, that Mucha, tic artist, whosc posters arc sa
niuch souglit aifler. bth iii London and Paris, lias exectited twa
or tlîree series-the four semsî, arîd otlier sirniilar sulbjects-
and lus very decorative desigtis, tliougli hardly so effe:ctive wlien
grcatly reduccd, still bear the irnîtrilît oflbits talent."

'l'lie International Color Phioto Company, of New jur;ely,
have takemi out a patent for a new process of color p>lotography,
adapted either for photographic printing or icttcrpress printing
fromt half-tone blocks. Frorîî the description of the process in
the specification, it would secm that the inventor takes palier,
opaque white celluloîd, or other siniflar miaterial suitabie for the
purpose, and upon its race rules separate, fine alternate lines of
such dyes or colors as to correspîond substantiall3' with the
fondamental colors of the spectruni, says, reddisli orange,
yellorwisli green, and violet Mlue, iii the order of the spectrum,
instead of Uines, srnall alternate dots, squares, or figures iii any
maniner sufficiently close ico present to the cye a neutral surface.
The color of tcdi dve is preferably of such depth as to absorb
thc kind of lighit transnîitted by the others. More than thre
colors iii the dots, or hiles, or figures, may be used, such as the
coniplementary colors. red and green, bloc and Vcllow, or the
whole series of tie spectrurrn. Such a mixture of colors placed
sîde by sîde follows the laws of the mixture of liglits and flot of
pigments. To miake the block for printlng, a1 screen is pre-
pared by ruling on it alternate lines of each of the three colors,
ico to the inch of each color, or 300 to the inch in ail. The
negative rmade through tlîis screen will be iii monochrome ]mnes,
and frum this a liaif tone plate is niade. A pririt taken from
titis lîalf.tone plate upon white paper will show, with black înk,
a litied black and white picture, or wberc dots and figures are
uscd it wili show a black and whiîte picture correspondîng to
the pattern. Trb order to print a colored I)icture [rom tlî's block
the lined or dotted paper preparcd as above described is taken,
arid impressions made upor. ut by mecans of a black or dark unk,
making it register so tirat the black înk wîll caver to uts proper
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