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• Appendices • 

• Promote the mobility of goods, services and 
factors of production within Canada; 

• Develop and implement national policies to 
foster entrepreneurship and the start-up, growth 
and expansion of small businesses; 

• Develop and implement national policies and 
programs respecting industrial benefits from 
procurement of goods and services by the 
government of Canada; 

• Promote and provide support services for the 
marketing of Canadian goods, services and 
technology; and 

• Promote investment in Canadian industry, 
science and technology. 

INDUSTRY CANADA REGIONAL OFFICES 

The regional offices work directly with Canadian 
companies to promote industrial, scientific and tech-
nological development. They help clients recognize 
opportunities in a competitive international market-
place by providing services in the areas of business 
intelligence and information, technology and indus-
trial development, and trade and market develop-
ment. They also promote and manage a portfolio of 
programs and services. 

The following are areas in which Industry Canada 
regional offices have special competence: 

• Access to trade and technology intelligence and 
expertise; 

• Entry points to national and international 
networks; 

• Industry sector knowledge base; 

• Co-location with International Trade Centres 
connected to DFAIT and Canadian posts 
abroad; 

• Client focus on emerging and threshold firms; 
and 

• Industry Canada Business Intelligence. 

' THE BUSINESS OPPORTUNITIES 

SOURCING SYSTEM (BOSS) 

BOSS is a computerized databank that profiles 
over 26,000 Canadian companies. It lists basic infor-
mation on products, services and operations that are 
useful to potential customers. The system was 
established in 1980 by Industry Canada in co-opera-
tion with participating provincial governments. BOSS 
was originally established so that trade commission-
ers posted around the world by DFAIT could find 
Canadian companies that might be able to take 
advantage of foreign market oppo rtunities. Today, 
more than 11,000 domestic and international sub-
scribers use the system not only to locate Canadian 
suppliers but also to obtain market intelligence and 
identify market opportunities. The majority of sub-
scribers are Canadian companies. 

For information, call: (613) 954-5031. 

MARKET INTELLIGENCE SERVICE 

This service provides Canadian business with 
detailed market information on a product specific 
basis. The service assists Canadian companies in 
the exploitation of domestic, export, technology 
transfer and new manufacturing investment oppo rtu-
nities. The intelligence is used by Canadian busi-
ness in decisions regarding manufacturing, product 
development, marketing and market expansion. The 
information includes values, volume and unit price of 
imports, characteristics of specific imports 
(e.g., material, grade, price range, etc.), names of 
importers, major countries of expo rt , identification of 
foreign exporters to Canada, Canadian production, 
Canadian exports and U.S. imports. Two-thirds of 
the clientele for this service are small businesses. 

For information, call: (613) 954-4970. 
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