
•  3.7.1 	Newspapers as a Part of Daily Life 	  95 
3.7.2 Perceptions of Newspapers' Accuracy and 

Responsibility to Their Readers 	  96 
3.7.3 Canadian Content 	  98 
3.7.4 Censorship 	  100 
3.7.5 Foreign Ownership 	  102 
3.7.6 Competition 	  103 

4.0 	MAGAZINES 	  104 

4.1 Overview 	  104 
4.2 Heavy, Medium and Light Magazine Readers 	 104 
4.3 Readership of News, Business and Consumer Magazines 	 107 
4.4 Paid Versus Controlled Circulation Magazines 	 112 
4.5- Attitudes Toward Magazines 	  115 

4.5.1 	Magazines as Part of Daily Life 	  115 
4.5.2 Canadian Versus American Magazines 	 116 
4.5.3 	Censorship 	  117 
4.5.4 Government Grants and Subsidies  • 	  118 
4.5.5 Foreign Ownership 	  120 
4.5.6 	Competition   121 

5.0 	COMPARATIVE EVALUATION OF ALL FOUR MEDIA ..... . 	 122 

5.1 Profile of Each Medium 	  122 
5.2 News and Information Sources 	  124 

6.0 	ADVERTISING 	  130 

6.1 Perceived Impact of Advertising on Each of the 
Four Media 	  130 

6.2 Most Memorable Ad 	  134 
6.3 Influence of the Consumer Media on the Purchase 

of Business Products and Services 	  137 
6.4 Banning Adve rt ising for Specific Products or Services . 	 140 
6.5 Issues Related to Television Commercials 	  144 

7.0 	CANADIAN CULTURE AND THE MEDIA 	  147 

7.1 Canada As A Separate Cultural Identity From The 
United States 	  147 

7.2 Responsibility Of The Media 	  147 


