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'EXPORTS AS A PERCENTAGE OF 6P: 18.4% (1 993)

' TRADE AND INVESTMENT

After the United Stafes, ]apan is our second largest trading partner. In 1994, ]apan purchased
approximately $9 billion worth of Canadian exports. In the same year, Canadian imports from Japan

.. were worth about $11 billion. Traditionally, Canada’s exports to Japan have been dominated by raw

materials, however, more than 40 percent of Canada’ssales inJapanarenow inmanufactured orvalue- -

| “added goods, and this share is rising. Canadian exports include: aerospace, food,
building, and information technology products. Japan is a major investor in

~ Canada; our third-largest source. Car makers alone have invested close to $2 .

" billion in Canada, most recently mto a big expansion-of the Toyota plant in
' Cambndge, Ontarxo

Buaterat RELATIONS -
Canada-Japan relations aré not ]ust about trade and investment. Expandmg

 cultural, scientific, educational, and tourism ties, for example, round out the
- excellent relations between our countries. Every month, there are 20 Canadian.

. cultural performances in Japan. Canada’s Japan Scienceé and Technology Fund

improves links between the two countries’ scientific communities. Thousands of

- Japanese study at universities and other educational institutions in Canada: As
members of theé G-7, the Asia-Pacific Economic Co-operation forum (APEC), the

UN, and many other international organizations, Canada and Japan work closely -

' together to deal witha range of important global issues, such asthe envxronment

~ CURRENT lssUEs
" Canada must keep pace with Japan’s growing demand for’ manufactured
imports. Canada’s “Action Plan for Japan”, launched in 1993, is de51gned to help
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Canadian exporters improve their sales to Japan in seven key “value added” sectors mcludmg
processed foods, tourism, information technology, auto parts, forest and building products, aero-
- space, and fisheries products. Success in these areas will translate into more jobs for Canadians. -
: Canada will also benefit from Japan’s efforts to open its market more through deregulation and the
‘removal of non-tariff barriers. In the international arena, Japan is steadlly asstImmg a greater role for

itself, one that reflects its economlc 1mportance
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