PACE SIX

HOW MUCH TO INVEST IN LOCAL
ADVERTISING

Practice of Successful Retaflers Best
Annkttotthuution.

The best teachers trom whom 2 retailer
can borrow lessons, are those who have
made acvertising pay. They existin
every community and with few exceptions
‘back up the rule that the best advertisers
are the most successful merchants.

The most conservative ol national
advertisers approximate 5 per cent. of
their sales tor their investment in adver-
tising. Many of them appropriate more
than that amount. The average would
probably be somewhere between 5 and
25 per cent. . The majority of ity mer-
chants appropriate far in excess of 5 per
cent.  If increased sales did not justify
these appropriations, they would not
be kept up year atter year.

How many merchants in the smaller
towns, considering a badget for the year
based on total sales, make an appro-
priation of even 5 per cent. for advertising?
¥ the majority o1 them would expend
that amount or more, it would result
in ‘more prosperous newspapers, able
1o serve their communities more effec-
tively, and ultimately make better com-
munities jor ihe general condition of 2
community may sately be sized up by
the prosperity of its local publications.

A tew advertisers—the really success-
ful ones in the smaller cities and towns—
o expend as mouch as 5 per cent. of their
sales i advertising. They realize that

10 meet outside competition and develop
Jocal trade to something like its possibi
Jities, they must advertise to an extent
approximately that of successiul dealers
esewhere. But there are many who do
approach the 5 per cent. figure, Take as
an illustration 2 small drug store doing
& gross business of 850 2 day or about
$15000 a2 year. The average druggist
of this class would be horrified at the
$dea of spending $750 a year for adver
tising in the local paper; yet that is only
6 per cent, of his sales and is the amount
be should spend it he would offset com-
petition and build up his buurr% u,
something like its possibilities§ "

The druggist is only one ol the many
of the smaller merchants who do not
take advantage of the power of ‘advertis-
ing. They may argue that advertising
is a specialized art developed by city
merchants or those with a national pro
duct to sell and is not within the pro-
vince or ability of the small merchant
It is not specialized 1o the degree that it
cannot be copied. The merchant who

does not know how o advertise can|o! the child or some bad habit which
study the méthods of those who do know could have been wo ecasily corrected il
He had better learn, for someone who taken in the early stages but which ba
does know s likely to come along and been allowed to run on until it h.'vvt
take his trade away irom bim assumed really serious proportions, the |
For the benefit of those who do not |parent goes to the child and says, |

know how to write good advertising
copy, THE ACADIAN supplies prepared
ads covering practically all lines of
business, written by, experts aiter the
most approved methods, A request will
bring & proot of this service, It is being
used by thousands o merchants through-
out the country and there are many more
who should be using it

TROUBLES OF NEWSPAPERS

(From the Vuum Colonist,)

Newspapers have a difficult path along
which o steer in these times, when
ideas are so unsettled and nerYes are
unstrung, There age more Critics abroad
than ever beiore, and there i & greater
variety o1 seekers siter an indefinable
wmething—a want which they believe
the. Press should supply, Newspapers
have never besn so generous in allotting
space o the viewpoints ot their cor-
respondents, but there s not a news
paper which is not aceused, irom time Lo
time, or not being generous enough,
Religious cults, = social  arganisations,
and scores o1 newly-tormed societies and
amociations believe that the papers exis
#s a medium 1pr propaganda tor the hun-
dred and one aims which they have in
view, and they believe that when a score
or less people gt together and promulgate
w policy, or platiorm, such necessarily
constitutes news, That is one of the
difficulties with which newspapers have
w contend, ~

A WORD TO OUR SUBSCRIBERS

-8
The Altoona, Kan,, Tribune M
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“1f only the Genoa conference would establish a League of Rations,”

~—La Democratic Nouvelle (Paris)

WHY NOT TELL THEM THE TRUTH
How much misery and crime
happiness could be prevented in this

the impression that they are their pals
rather than a judge of their actions, So
many boys and girls are often in doubt
about something. They long o lor some
one to whom they can talk and who will
understand them But many parents
feel that they must display no signs of
inperfection, before their children, they
must oot let them know that they are
only buman with human motions and
desires, They always take the attitude
A0 failing to understand upon thosd %4
occasions when their children do $crew
up 'eourdge enough to talk to them,
They always say, “Why 1 never beard
of suth # thing! 1I'm sure I never feit
or did such things when 1 was young.'
Do they really believe it when they say
it?  For buman nature changes very
little in one generation

Then, a year or two alterward when
some outsider tells them ot some misdeed

and un- |

town if parents would give their children |

“But why didn’'t you came to me and
tell me about it,” and he fails again to
realize he is at (ault when the child replies,
“Ob, 1 was airaid because 1 knew you
wouldn’t understand, "’

Why will parents persist in the lool
ish tancy of showing their children and
trying to show. them only the perlect
side, 1f they only knew how much it
would help the child to know that their
tather and mother ‘stiuggled thiough just
the same temptations and trials that
they are struggling thiough beiore they
came out on top,

A little fye put in paste will make wall
paper stick,

NOVEL METHOD OF COLLEDTING

ACCOUNTS
Under the heading, “Delinguent
Accounts For Sale”, 8  western

newspaper carries the following adv.r
tisement ;

This space will be used by the Herald
for adveritsing for sale delinquent -«
counts, The description will give the
names of parties delinquerft, how lony
the bill is past due and the amount, 41
such "sccounts. will be advertised until
disposed of by payment or sale,

This privilege is also extended to
vertisérs in the Herald for the Mnmnl

Loum of 6 cente.a line, "
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A 15 mili inowshioe race 4t Winnipoy
was wen in two hours and 120 minuts,
and the wecond racer was only thre
minutes behind, There were ten in the
race that did the 15 miles inglde thire
hours, 3

Mln;;d'- Liniment for the Gripp and
.

BUILD YOUR HOUSE IN 1922
Costs are as Much usl,ooo Less Tlun

-P‘r Ago On a $3,500 Home
say Building Supply Men.

For those who have been turning over
in their minds during the past lew years
the momentous question of building a
home, the Jumber and building supply
meri have some good news.” Many have
been kept from building during 1920
because of the falling market of lumber
and supplies.

The manager of one company was
atle to give a very concrete idea of the
present position of Jow prices. - He said:
““We make a practice of selling the com-
plete outfit for eonstruction of a thorough-
ly well-built home. Last year, take for
inetance, this home would have cost you
$3,618.80. We have just set our prices
for 1922. They, stand at $2,577.66; or,
in round figures, one-third less than last
year. Here's another—last year $2,237,
99 and this year $1,5567.79,, The reason
is that lumber prices have hit bottom,
in fact, are trending higher again, Other
minor necessities are still due for a slight
fall in prices, but anyone who’ waits
for all prices to. reach bottom will get
nipped, because of the upward tendency
of the lumber market-—for lumber is the
major element in construction of a home.
Lumber prices on the upward trend will
more than offset the small gain in cheaper
general supplies,”’

His judgement is upheld by the trade
in general, Renewed activitiea of con-
tractors and builders throughout Canada
would indicate that they are preparing for
more building this year,

SS “DIGBY”
SS “SACHEM”

HALIFAX TO LIVERPOOL
via St. John's, Newfounidland
Passage or freight arranged.

SS “Fort St. George”

Summer Cruises to Quebsc.
Watch for Dates.

Furness, Withy & Co,, Ltd.
Halifax, N. 8.

Montreal, Sydney, N.8, St. John, N.B.
New York.,  Boston,

%'the money with which to do it?
ave while they are young—let
ﬁncnﬂ life knowing you are at

EIGHTON, Mgr.
, R, HOLDING, Mgr,

LAUGHLIN-BUICK!MASTE

{ with Buick ﬁr
;,' %: tres,

dnilo unit starting
ng system, nick

Mt, not merel

l.rvloo Stat
; ,bfc.l'l.ﬂlldhr.
t Extended Pa

ge c;gec,

L 2%

March 10, 1922

‘Best by Test

For: 50 years we have blended

card will bringsamples.  SaLADA, MoNTREAL.

- PURE BUTTER PARCHMENT

Neatly Printed, cut in sizes for¢2 "bh
and 1 lb, prints. Prices Right.

THE ACADIAN STORE

Flowers For All Occasions
CUT FLOWERS, BOUQUETS, FLORAL DESIGNS

Do not send to the city for your flowers when
you can get hem at

PICKFORD’S -

GRAND PRE

.ET PAPER
Good Quality, Large rolls

Price 10 cents _
3 rolls for 25 cents

THE ACADIAN STORE

FOR SALE

FARMS, ORCHARD PROPERTI!S and HOUSES,
in or near Wolfville, Canning and Grand Pre,

Tell me about the home you are looking tor and the
price you want to pay. .

ANNIE M. STUART
INVESTMENT. :




