
THE CANADIAN GROCER

r4.

One Aim 
In Life

The Packer» of the “Thistle” Brand 
of fish aim only to produce 

the best there is in 
Canned fish.

Canned Where 
Caught

I'li.' “ I'liislIt; Brand of Canned Daddies, Kippered Her
ring, and 11 erring a ml Tot nut o Sauce, are ra lined right when; 
they are caught—at the water side. I low better could you 
preserve the natural richness and delicate flavor of the fish ?
IMI *( fSSIBLE !

Ihlt that is not all, hecause Captain Austin has the un 
eipialled skill of a life-filne of experience. THERE IS Xt ) 
DIRT DR SUM E-NO UNCLEAN UN ESS TO BE FOUND 
IN THE “THISTLE” BRAND. The reputation of the fore
most lish-eurer in the country is at stake under the label of 
the ‘-Thistle" Brand. BUY i f’ AND YOU BUY THE BEST.

“Thistle” Brand Fish

Arthur P. Tippet & Co., Agents
MONTREAL


