
egrassi Defies TV Taboos

O n "Degrassi
Junior High," nothing
is unmentianable. Joey
goes shopping fora con-i
dom for that important
f irst date. Stephanie
nearly drowns in her
father's liquar cabinet.
Lucy is sexually harassed
by a teacher. Caittin woni-
ders if shne might be a lest
and Spike experiences th(
age-old teenage catastropi
-1 think I'm pregnant."-

Fresh, realistîc, and emotion-
ally camplicated, the show
is the brainchild of directar
Kit Hood, producer Linda
Schuyler, and a company ai
Toronto schoalchildren who
act as bath perfarmers and
field researchers. The con-
cept ariginated 10 years ago
with "The Kids of Deg rassi
Street" and continues with
"Degrassi Junior High.''
Bath series are watched by
millions ai kids fram Iceland
ta Australia.
However, tapics such as teen
pregnancy and homnosexuality
scare television executives.
ln fact, last year the British
Braadcasting Corporation
refused ta air four episodes.
But "Degrassi's'' creators
have not backed down. In
one episode this seasan, a
student named Wheels lases
his parents ta a drunk driver.
Children watching an episode
such as this need mare than
the facile platitudes aften
affered an televisian ta deal
with tragedies.
"The main thing is tai avoid
adult fantasies about child-
haad," says Schuyler. Ta do
that she and director Haod
rely an the children them-
Sselves, wha neyer miss mare
t han three consecutive davs
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In the vîew of the show's
creators, the traditianal situa-
tion comedy with its patroniz-
ing advice from alI-knowing
aduits sadly underestimates
its young audience. "With
aur show, the kids help the
kids," Schuyler explains.
But even better than that,
"Degrassi'' gives them alter-
natives. lt's flot simply a
case of: "You have ta do this
or such and such will hap-
pen." The show in fact por-
trays the students facing a
variety af chaices from which
they try ta make the best
decision.
Hood and Schuyler have
some tough choices ta make
too. Schuyler tells of how she
is spendîng less time with
her charges t1hese days and a
lot more time on the phone.
The uni amiliar lure of big-
time show business is leading
this schoolteacher down an
unfamiliar street.
"l'm resisting getting big-
ger," Schuyler admits. "In
fact, I'm very happy with the
size of the company the way
it is. 1 guess that's the
dauble-edged sword ai suc-
cess: once you deliver some-
thing that people really want,
ail oi a sudden they want
more ai it - much mare af

Undoubtedly, the shaw's
irreplaceable element is its
process. If they change the
process, the production could
become bigger and faster,
and ''Degrassi"' coutd lase
its saut. But the dilemmaS
associated with success are
infinitely mare desirable than
the problems oi failure. The
fact remains that "'Degrassi"
is ridlng high and ''the kids"
are doing Just fine.
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