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Manufacturers of

CANADIAN
RYE

-WHISKEY
Aged Whiskies from 4 to 8 years’
old a specialty.

PRICE LIST ON APPLICATION

ANDP AND
CIRCALAR
—RE-SAWS

are a necessity in a saw mill. They increase the caps
city of a mill one-third when logs are small, by slabbing
heavy and re-cutting all slabs on re-saw, using a 19-gauge®
blade,
They make two plump boards out of
a bad tace deal.

Transfers supply them and not over four extra me?
- required to run one.

If some large mills can use three and four, you ¢8?
surely find one profitable Will be pleased to send you
particulars and prices.
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who is looking forward to the
day when his son or daughter
shall occupy a high position in
the world of commerce, will do
well to send for circulars and
catalogue describing the work
done at the 'British American
Business College, Limited.

1S CIALISTS IN

| Woop- . ENGRAYING
\ TALFTONE fNGDAVINGl
y ZINC= -~ = ENGRAVING |

Address SECRETARY B. A.B.
COLLEGE, Y.M.C.A. Building,
Yonge St , Torouto.
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THE O

. There is one, and only one
publication devotea to Credit Men
and their peculiar interests. Jt was
Jaunched in 1893 and has never varied
its original purpose—that of serving
the credit men of the country. It is
not a publication of diversified and
scattered interests with a “ Oredit
Man’s Dq;:rtmont." it is THE
ORKDIT AN’S MAGAZINE
first, last and all the time. If youare
a credit man it's likely you are al-
ready a subscriber (most of the credit
1 men are). It, however, youare not on

thelist, send for freesample copies and

terms. (Mention Monetary Times.)

THE LAWYER & CREDIT MAN
150 Nassau St., New York City.

" Accounticss
The Office Magazine

ACH issue of The Office Magazine con-
tains information worth more to the office

man than many times the subscription
ce per year. Practical business sub-
iects are discussed by progressive busi-

ness men in all parts of the country, so N o
that there is presented to the reader each
onth a concensus of the ideas, meth-
5: and opinions prevailing in the best
modern business establishments. The

examination of a sample copy will dem-
onstrate its value to you. Monthly, $1
a Year; sample copy free.

ACCOUNTIOB ASSOCIATION, Publishers
Lancashire Building
23 Pine Street - - NEW YORK
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Every desirable attribute combined
in one general whole—that best de-
scribes the Radiator of confidence;
the one folks know for what it is—
Radiator perfection, the ¢ Safford.”
Without bolts, rods, or packing in
a single pipe connection —absolutely
unleakable, screw-threaded nipple
connections, that's why.

You get perfect and free circulation one minute after the heat is
turned on——guaranteed by the largest Radiator makers under the
British Flag.

Handsome as a Radiator can be—light, yet very strong—made in
twenty-five different styles—it fits circles, corners, angles.
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