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Sell The Goods That
The Public is Buying

It is easier to swim with the current than against it. There is more profit 
in following the trend of public buying than in trying to divert it,
EDDY’S MATCHES are known to the Canadian public through sixty 
years of continuous service, and the public is in the habit of buying them. 
Perhaps you do not fully realize the significance of this fact. It has estab­
lished in the public mind the habit of regarding Eddy products as stan­
dard.
You can sell these products more readily, and with less effort, because this 
public buying habit is behind them.
30 to 40 Brands to Choose From. A Match for Every Purpose.
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