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HOW TO WRITE 
WANT ADS
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7676I Si eel Canada .............  • «
I Steel Canada Ffd ...104 
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I Winnipeg Elec Pfd ... 86i*
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1 Victory Loans:—
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1934—104.15. '

I 5 P. C. War Loans:— 
1943—102.65.

8104 A
47%
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Will Stand by It, Says Mac
kenzie King—Talks 

on Immigration. v
T IFE insurance is primarily for 
1—4 the benefit of women. if

I

Montreal, Aug. 26— In the course of 
Ills speech in St. Antoine last evening, 
Premier Mackenzie King, referring to 
immigration, said that what was want
ed was a policy that would attract Im
migrants to the land, to the fisheries, 
or as pioneers in the forests, not the 
sort that would bring thousands of 
men to compete in the factories or 
workshops. He reiterated that his 
policy would do that, and asserted that 
he was unable to understand any oppo
sition to a “policy sucn as ours on the 
part of men who have really at heart 
the well-being of the nation, the well- 
being of the city, because we say that 
this Dominion of ours does Hot belong 
to any financial group, does not belong 
to any specially favored manufactur
ing group, or any specially favored 
group of any kind, but belongs to all 
men in manufacturing, in finance, In 
commerce, in industry. We want to 
serve the well-being of the country as 
a whole. It is because we take that 
view that we are advocating the broad 
Liberal policy we are advocating to
day. It is the policy Laurier stood for 
all his life.”

Tariff for Revenue.

He desired the tariff policy of Sir 
Wilfrid Laurier “during the period of 
the greatest prosperity the country has 

known,” and claimed that Sir Wil
frid was true to the policy of a tariff 
based on the principle of revenue rather 
than on the principle of protection. He 
added:

“We have elected this as our policy 
and by this policy we are prepared to 
stand. We believe we will advance 
greatly the prosperity of the country 
and increase unity in the Dolmnion."

Difficulties faced the Government to
day, said Mr. King, that hod never 
been known before the war. He cited 
the immense sums needed for expensed 
and the war debt and obligations to 
dependents 
ed in the war. Payments had to be 
made to the provinces, and there was 
the railroad deficit to be met. There 
were only two ways to meet these ex
penses, direct taxation or the income 
tax, and Indirect taxation 
duties, otherwise protection. He asked 
the audience not to forget that pro 
tection meant taxation. He recognized 
protection 
velop a diversified industry, but he be
lieved that “in a country like ours 
without resources and the development 
of our industries we must seek to 
shape our national development on 
lines which will afford employment.”

A Few Points of Depression 
—Montreal Prices Were

CHICAGO G«AIN MARKET
August 26, 1924.
Open High T.ovf

Dee wheat ...................... 128% 328% J2JJ4
, May wheat .......................134% 134% 134%

New York, Aug. 26.—Stock prices dis- Sept wheat .......................124 124 123%
placed a firmer tone at the opening of gept. corn ........................ 112% 113 112%
today’s market, reflecting the better ]}ec corn .........................105% 105% 105%
feeling engendered by the buying back 

heavily sold on 
Nickel Plate ad-

there were no women there 
would be little life insurance.

Ask your husband after sup
per how much insurance he 
carries for you.

An Excelsior policy, with Per
manent Disability and Double 
Indemnity Benefits, is what he 
should have to protect you.
Age 25, $2000. $35.10 a year.
Age 30, -$2000. $40.00 a year.

Have him write or phone our 
agent for rates on this policy at 
his age.

What to say-and how to say it—facts that influence the results 
M that you are after.
B Results from classified advertising depend largely upoir how 
H the advertisements are written. The following are some sugges

tions that might prove helpful in properly writing a classified ad.

To 12 noon
/Irregular.

of stocks which were 
yesterday's decline, 
va need a point, and Erie xvas fraction- 
nil V higher, following ratification of the 
Van Sweringen merger plan by direc
torates of these roads. A few points 

depression included Congoleum and 
National Enamelling.

WINNIPEG GRAIN MARKET.
August 26, 1924.

Open High Inw 
128% 127% 
125% 124%

May wheat ....................129% 129% 129%
Oct oats ................ 53 53% 63
May oats

To 12 noon.

128
125

Oct wheat 
Dec wheat

IMontreal Market. 54%
26.—Trading on theMontreal, Aug.

Montreal stock exchange during the 
first hour this morning xvas quiet ana 
prices were irregular. Gains and losses 
were about equal In number. Steam- 
ships preferred was the most active 
stock and came out with an overnight 
ioss of % to 48. Other issues traded 
in included: Dominion Bridge, up % to 
69%: Textile, up % to 61%; .Spanish 
River Preferred, up % to 119%: Canadian 
Industrial Alcohol, up a like fraction 
at 35%: Bank of Hochelaga, off one 
, oint to 145.

Brokers’ Opinions
New York, Aug. 26—Brokers’ opin

ions:
Tobey & Kirk—“About everything 

known to date about bullish character 
has been fairly well reflected by pre
vious advances.”

Hutton & Co.—“Our feeling is that 
stocks are a purchase.”

Block Maloney—“Buy the leading 
stocks. Many good stocks are cheap 
at the prevailing levels.”

Hornblower & Weeks—“The change 
in the underlying business trend is un
mistakable. The increased purchasing 
power is undoubtedly in evidence. 
Seasonal trade improvement is inevit
able. The stock market therefore is 
little apt at this time to develop into 
serious reactionary tendencies.”

Houseman & Co.—“It would seem 
better policy to accumulate the motors, 
coppers and oils on weakness than to 
risk being caught abort of favorite 
speculative leaders."

Don’t try to save space by abbreviating or leaving out words. Use 
plain English and enough of it to tell all about the proposition.

Point out in your proposition the things in which you think the pros
pect would be most readily interested.

Select the strongest selling point; this may be the price, the oppor
tunity to make or save money, the exclusiveness of the proposition or 
location, the size, the terms or any one of a hundred things.

Emphasize this point or pointe to arrest the reader’s eye as he glances 
through the classified columns; this can be accomplished by placing the 
most important features at the head of the advertisement or by the use 
of large type. /

Inasmuch as the amount of money involved is a vital factor m all 
transactions prices should always be given.

A man does not want to waste time looking up a proposition when 
he does not know whether it is within the range of his pocketbook. He 
answers those advertisements he knows come within the price he has m 
mind. Many people will not answer an advertisement that omits the 
price, feeling that the advertiser intentionally did not mention the price 
because it is too high.

The number of replies lost because the price is too low or 
is more than made up by the response gained from those to whom the 
price is right and who probably would not have replied at all if the price 
had been omitted.

Make your classified advertisements specific, 
point out die specific terms, not just “easy terms,” but “$5,000.00 down 
and $200.00 a month at 6 p.c. interest.”

Always bear in mind that what is “easy,” “desirable,” “convenient,” 
“good,” “beautiful,” “wonderful,” “close,” “cheap” for one person may 
not be for another.

“Half a block from Fairville car line” indicates the exact location 
whereas “convenient to car line,” taking almost as much space, may 

anywhere from a few houses to several blocks.
The pulling power of the classified advertising lies in 

with which important details are specified.
It is always well to impel action at the end of an advertisement. Often 

a person will have a real want and need for the thing advertised, but the 
wording of the advertisement somehow lacks the power of suggestion 
to induce action.

To overcome this it is advisable to use a phrase that helps the reader 
to respond at once. “First caller gets this.” “This will not last long at 
the price,” “This is a special offer, see Mr. Smith before noon, Tele
phone us and we will call for you in our car, and other such phrases 
often stimulate immediate action.

Another element that invites immediate response is to make it easy 
for the person answering the classified advertisement to find you.

A telephone number is usually very easily called and many people 
dislike to call personally unless they can determine further details by 
telephone conversation beforehand.

On the other hand, street addresses should be given wherever pos-

EXCELSIOR 
LIFE

Cable Transfers.
Montreal, Aug. 26.—Cable .transfers, 

4.48%.' COMPANYINSURANCE
NEW YORK MARKET.

August 26, 1924.

°104% 104% 104% 
. 73% 74% 737,4
. 63 63 63
.133% 133% 133 
. 74% 75%
.127% 127% 12l%

MAIL THIS TODAY
SMITH, Provincial Manager, St. John, N, B.

fStocks to 12 noon. T. S. R.
Send me full Information about this Doable Indemnity Policy.

High
Atchison ..............
Allied Chem .... 
Allis-Chalmers .
Am Can ..............
Am Smelters ...
Am Telephone .
Anaconda ............
Balt & Ohio ....
Bald Loco .........
Beth Steel ............
Cast Iron Pipe
Can Pac ................
Cerro De Pasco- ... 46% 
Chandler 
L&lir Pete
CW le ..................
Corn Products 
Cosden Oil ..
Cons Gas ...
Congoleum. V.
Columbia Gas
Cont Can .........
Cuban Am Sugar
Crucible ................
Del & Hudson ..
Davidson Chem
Erie Com ...........
Famous Players .... 82% 
Gen Electric 
Gen Motors
Great Nor Pfd .............. 65%
Gulf Steel ......
Houston Oil ....
Hays Wheel ....
Hudson Motors
Int. Nickel .........
Inter Paper .........
Int Tel & Tel .
Indus Alcohol .. 
Kennecott .............

ever
tMy «*e 1»

Nam. .........
Address ... 

Post Otic.

29
74%

I39
..........62% 62% 62%
......... 122% 123% 122%
.........  45% 45% 4o%

106% 105% 
150% 150

39 IPror. ....srnnmmDOEjUsil■Mr106
150 Morning Stock Letter

New York, Aug. 26—Morning let
ter: The market went! dull yester
day and rallied smartly near the close. 
There may be another dip before this 
reaction is over, but we believe stocks 
wilt gc back again into new high 
ground. Steel acted well yesterday and 
we think it will go higher. Sloss and 
GST are still our choice of the inde
pendents. We hear CIP will be pushed 
much higher. Coppers have had quite 
a setback and we would buy AR, 
Chile, KN, CDP and Motherlode.

1 Of the oils, Houston is showing bv 
777^ -s-v4 737? far the best tone. No. MD and Pan
35 11 35 11 35 I A inn’s will work higher we think.
28% 2’>% 28% Rails have not had a good advance
50% 51% 60% f°r several WeekS- With the Van

72% 73%
72% - 73% 72%

/46%47
44% 46% 44%
21% 21%

34% 38%
.. 34% 34% 34
. . 27% 27%
.. 70% 70%z 70%
.. 47% 47% 46%
.. 397% 397* 39%
.. 67%
.. 3174 31% 3174
. . 54% 85% 54%
..125% 125% 125% 
. . 45% 45% 45%

29% 28%
82% 82%

LINIMENT FOUNDTOBE 
POWERFUL GERMICIDE

21% officials felt the store would probably 
not pay, but that the advertisement of 
a “store on Fifth avenue” would help 
the other stores.

However, in spite of the enormous 
rent, the Fifth avenue store was a suc
cess from the start and is now con
sidered the best paying unit of the 
Woolworth chain.

33%

27%

of those killed and wound-67% 57%

r. was sold 
an embroca-

Originally, Absorbine J 
only as a pain reliever and 
tion. It was quickly discovered that 
the liniment was positive death to all 
forms of germ life, and it is now used as 
a mouth wash, for wound dressing and 
for all disinfecting purposes.

Another surprise was yet in store. 
A Wm. Pratt of Springfield, Mass., 
applied Absorbine Jr. to a varicose 
to relieve the intense pain. Not only 
did the pain leave, but he noticed every 
day the swollen vein becoming smaller. 
The treatment was kept up and, today, 
Mr. Pratt’s legs, though he has never 
used anything else on them,- are as 
smooth as when he was a boy. It has 
now been proved that Absorbine Jr. 
is an actual specific for varicose veins, 
leg ulcers, boils, pyorrhoea and a number 
of other ailments and injuries besides 
that for which it was first prepared. 
Nothing serves so many every day pur- 

and nothing is better entitled 
home. When it

too high29%

273275273
147* or customs147* 147* American Loans to 

France and Germany
New York, Aug. 26.— Negotiation 

of another loan to the French Govern
ment may follow the expiration of the 
$100,000,000 cre<|it granted last March 
by J. P. Morgan & Co. to the Bank of 
France for the purpose of stabilizing 
the franc, bankers indicated yesterday.

Terms of the Morgan advance per
mitting the revolving use of all or any 
part of the $100,000,000 provided tot 
repayment within six months, which 
would bring the maturity in Septem
ber. Probable flotation of the $200.- 
000,000 international loan to German? poses 
early in October it is believed will pre- to its place m every
elude the sale of a French loan at that is needed, it will be needed in a hurry,
time. Wall street hears that the Mor- Don’t wait for someone to be hurt,
gan firm might extend the original j Get it at your druggist . today, fl.2)
credit until later in the year, when the everywhere, 
advance might be placed on a perma
nent basis, through the sale of a bond

might be necessary to de- vein

it is sold on terms,Swereignen merged now going through 
we believe there is a good chance of 
the rails leading the advance.

LIVINGSTON & CO.

81% 80SO
72%

Lehigh Valley ............ 53% 63% 53%
May Stores ....................  97 98% 9,
Marine Pfd .................. 40 40 40

Current Events
New York, Aug. 26—Liggett Myers, 

quarter, 13-4 dividend preferred, pay
able Oct. 1 on stock of Sept 16.

Lowell plant of Massachusetts Cot
ton mills to resume Sept. 8.

New York Central operating income, 
$5,143,937, against $7,604,678 in 1923: 
seven months, $35,975,023, against $47,- 
452,000.

Reading Company, July net income, 
55% $1,494,779, against $2,335,909;

months, $9,990,000, against $20,660,882. 
fi2 Delaware, Lackawana & Western, 
29 July net operating income, $1,386,372, 
46% against $1,772,439; seven months, $8,- 

667,976, against $7,151,000.
Erie, July net operating income, $1,- 

175,000, against $1,497,423; 
months, $8,842,000, against $9,477,000.

Erie directors approve Nickel Plate 
consolidation; Pere Marquette are ex- 

164 pected to meet for formal action this 
.week.

Can and allied chemical directors 
meet this morning for preferred act
ion.

Mutual Oil ..................... IO74 10% 1074
Montgomery Ward .. 35% 3.-% 34-4
Maxwell Motors A ... 6774 58% 57%
Mack Truck ..................  98%. 99% 98%
Mexican .Seaboard ... 21% 21% 21%
Mo Pacific ....................  18% 18% 18%

, -.Mo Pacific Pfd ............53% 53% 5314
New Haven ................ 23% 24% 23%
Northern Pac ................ 64% 64% 64%
New York Central ..107% 108 167%
Nor & Wert ..............125% 125% 125%
North Am Co .............  27% 28 27%
Nat Lead .........................160 163 160
Phillips Pete ................ 33% 33% 2.3%
Pan American A.........  56% 5714 56
Pan American B .... 65% 56%
Pure Oil ........................... 23% 23% 231%
Pill 1 man .......................... 127% 127% 127%
Pere Marquette .........  62
Prod & Ref ..................  29
Pacific Oil ....................... 46% 47%
Reading ........................... 62 62
Replogle .......................... 12 12 12
Rov Dutch ....................  42% 42 74 2 2%
Rock Island .................. 3 2 74 3 2 74 82%
Rubber .............................  3474 35% 34%
Sugar ................................ 45% 451,4 45%
Sloss ................................  74 75 74
Sinclair Oil .........
Sears Roebuck 
Southern Pac ..
Southern Ry ....
Si Paul ..................
St Paul Pfd ....
Stewart Warner 
studebaker ....
Stan Oil Ind ...
Stan Oil N J ...
Texas Pacific Ry
Timkens ...............
lfinon Pacific .
V S Steel ...........
Vanadium Steel
Wabash A ...........
Westinghouse ..
Wool .......................
Woolworth .........

Sterling—449.
Francs—5.41.

WOOLWORTH PAYS 
RECORD RENTAL

The Costliest Retail Store 
Lease in America Closed 

in New York. mean
the directnessseven What is said to the highest rental 

paid by a retail store in America, 
and probably in the world, is to he 
paid by the Woolworth five and ten 
cent stores for the Aeolian building on 
Forty-second street, New York. 
Woolworth store will pay $33,333 a 
month rent, $27,500,000 in all for 68 
years,
the carrying chargee, amounting to 
several thousand dollars more a month.

A good many five and ten cent pieces 
will have to be taken in each day to 
pay that rent. When the firm took a 
long lease of their Fifth avenue store, 
real estate men felt the company was 
letting itself in for a big loss, as the 
rent was terrific. Even the company

ever
IN RECEIVER’S HANDS.62

29 Issue. Trenton, N. J., Aug. 25—Wilson and 
Company, Inc., one of the large pack
ing establishments In the United States, 
has been placed in the hands of 
ceiver.

It is alleged that the big packing 
is indebted to various banking

61%
CANADIAN NATIONAL

RAILWAYS EARNINGS
The

seven a re-
The gross earnings of the Canadian 

National Railways for the week end
ing August 14, 1924, were $4,069,974. 
being a decrease of $858,516.75 over the 
corresponding week o: 1923.

The gross earnings of the Canadian 
National Railways from Jan. 1 to Aug. 
14, 1924, have been $142,927,703, being 
a decrease of $3,463,269.06 over the cor
responding period of 1923.

and will also pay the taxes and
17% 18 concern

institutions for nearly $30,000,000 and 
has a funded debt outstanding of $47,- 
177,000.

Wilson and Company capital stock 
is listed on the New York Stock Ex
change and other large exchanges 
throughout the world.

104 166
95% 95% 95%

69 74 6 8 74
16% 16% 16% 
26% 26% 26% 
52% 53 52%
38% 39
66% 56% 52%
57% 57% 57%

37% 37

69

38% Congoleum Company plans increase 
in authorized common shares from 
1,000,000 to 1,750,000. The increase is 
understood to be in connection with 
an extension plan, including merger 
with the Nairn Linoleum Company of 
New Jersey. f

27
34% 34% 34%

143 142 143
% 109 1091* 109

25 25 25
421* 421* 421*
6294 62.^ 62^
751* 75i* 75 UTILITIES BOARD 

MEETS TOMORROW
111 112 111

Cool
AS dFountain

The regular monthly meeting of the 
New' Brunswick Board of Public Utili
ties will be held tomorrow morning at 
10.30 in the government rooms, Prince 
William street. Since the last

MONTREAL MARKET.
August 26, 1924.

Open Hjgli t.o-.v
B Empire 1st Pfd... 311* 31 % 3H*
Gan Cement Pfd ....103% 104 1031*
Can Converters .... 78 78 78
Can Steamships ......... 12% 12% 12-v4
Can Steamships Pfd. 48 48 477*
Dons Sme & Mining. 42% 43 42%
Crown Reserve 
Dorn Bridge ..
Dom Cannera .
Dom Textile .
Indus Alcohol
Mackay ............
Mon Tv H & Power...175 
Mon Tram Deben ... 85 
Nat Breweries 
Penmans Ltd 
Price Bros 
Quebec Power 
«hawinigan 
Spanish River 
Span River Pfd ....119

Stocks to 12 noon.

meeting
of the Board its expert, S. H. Mil- 
dram, has been in the city making the 
annual audit of the books of the New 
Brunswick Power Co. but it is not ex
pected the report will be ready for this 
meeting.

Mr. Mildram has also been in Monc
ton and Fredericton in connection with 
the applications for a decrease in light
ing rates and the reports on both these 
applications has been set over, by con
sent of the board and counsel for the 

! applicants, until the September meet-

sible.m Some people have no telephone, others dislike using it and therefore 

prefer calling in person.
Not only make it easy for the reader to answer your 

but always be on hand to answer calls when they come.
This seems like rather foolish advice yet experience in classified ad

vertising proves that many people expect a classified advertisement to 
bring returns when they are not even present to receive the answers or 
will depend on a person to receive the answers who knows little or noth
ing about what is advertised*

Repetition has a certain strength. Classified Ads that readers pass by
the first day may receive interested attention and response the next.

One of the peculiarities in classified advertising is the fact that an ad
vertisement may run several days and not bring a single result, yet the 
following day, possibly when least expected, answers will come from 
every quarter. For this reason, experienced advertisers usually order 
their advertisements to run a number of days.

The responsiveness of a newspaper’s circulation is important. Re
sults to Classified Ads in any newspaper depend on the reader interest 
of that newspaper’s circulation in the Classified Ads. The newspaper 
that^ is constantly increasing reader interest in its classified columns 
through publicity can generally be depended upon for results if results 

possible at all.
For quick results—at low cost—put your ad in

mj•1747 47

mmm
©ill l III!

. . 69% 69% 69%

. . 34% 34% 34%

.. 61% 61% 61%

. . 36% 35% 35%. .116 4 116 116 
175 175

advertisement
85

!
85

57 57
148 148 148 ;44 4444
.93 93 R* 93
137 137 137
HO 111 no | ing of the Board.

120 119 .  ». mmI!
0«Hanson-Brown.

At St. Stephen, on Aug. 23, by Rev. 
! ,T. Heaney, Miss Laura Isabelle, daugh
ter of Mr. and Mrs. J. H. Brown of St. 
George, N. B., and William H. Hanson 
of Pennfield, sôn of the late Calib and 
Mrs. Hanson, were united in marriage. 
Abiong the guests present from this 

1 city were Miss Edna E. Brown, Mrs. 
T. A. O’Donnell and Frank K. Parks.

1! the dulling, 
effects of

npO escape 
-*■ enervating 

hot and sultry weather 
to help nature 
properly-"to ward off con
stipation and “Summer 
complaints” — drink each 
morning a glass of water, 
made cool and sparkling 
by a dash of

NEW ISSUE

Province of 
ONTARIO

"l

functionD

iM;

314Vz P. C. Twenty-Year 
Gold Bonds ENGAGEMENTS.

Mrs. G. A. Teed wishes to announce 
I the engagement of her daughter. Am
ber G. N. to Charles A. Beer of Kitch
ener, Ont., son of Mr. and Mrs. E. H. 
Beer of Charlottetown, P. E. I., mar
riage to take place in September.

Mr. and Mrs. David Maxwell, Cham
plain street, West St. John, announce 
the engagement of their daughter, Lena 
Mae, to Thomas l/conard Blackwell, 
also of West St. John, the marriage to 
take place in the near future.

Dated Sept. 1» 1924 
Due Sept. 1, 1944

Principal and semi-annual 
interest payable in Canada, 
New York, or London, Eng
land.

Denominations $1,000 
Price 96% and interest 

To yield about 4% P. C.
Orders may be telegraphed 

or telephoned at our expense.

ENO'SsSP
The World-famed 

Effervescent Saline are

i

SST THE T1MES-STAR AND THE 
TELEGRAPH-JOURNAL

EASTERN SECURITIES CO.,
LIMITED tVSales Representative* for North America.

HAROLD F. RITCHIE A CO. Ltd.
io-iS Metaul St.. TORONTO

IHalifax 
N. S.

Charlottetown
P. E. I. -,

(Head Office) 
ST. JOHN, N. B. 1 ,q.

11 y
1

s

ENOu for ConstP. 
potion, Indigestion, 
Heartburn, Ner
vousness,
Blood, Depression, 
Failing Appetite. 
Liver Disorders. 
Sleeplessness. Rheu
matic Conditions.

Lower Canada College
MONTREAL, QUE. 

Headmaster, C S. Fosbery, M. A. 
DAY BOYS AND BOARDERS.
Preparatory, Junior and Senior De
partments.
PREPARATION FOR McGILL 

R. M. C, R. N. C 
Physical Training, Manual Train
ing,
Term commences Wednesday, Sept. 
10th at 9 a. m.
Supplemental Examination Sept. 9th 
at 9 a. m. New Boys 2 p. m.

Music, Drawing.
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