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GENERAL MARKET DATA  

The objectives of this section is to present information from secondary 
sources on the U.S. market for clinical 'laboratory diagnostic products. 
Specifically, information was sought and is presented on: 

- market composition (in terms of product categories) 
- market size 
- market growth 
- major competitors 
- other market factors 

This section of the report is based on standard industry information, 
recognized sources, and interviews. 


