
Canada -'s InteFnational
Business Strategy

is made up of an Overview highlighting Canada 's international
business development priorities, and a series of Industry Sector Strategies,

which include lists of planned international activities.
The following documents are available:

Overvie°w
1. Advanced Manufacturing Technologies

2. AeMpace and Defence
3. Agriculture, Food and Beverages

:4. Arts and Cultural Industries
. . 5. Automotive

6. Bio-Industries

Business. Professional and
Educational Services

Chemicals, Plastics and
Advanced Materials

14. Forest Industries
15. Information Technologies

and Telecommunications
Overview
Telecommunications Equipment

and Services
Software Products, Computer Services

and New Media
Geomatics
Computers, Peripherals and Instrumentation
Electronic Components

16. Medical and Health-care Products
and Services

Medical Devices
Pharmaceuticals
Health-care Services

17. Metals, Minerals and Related Equipment,
Services and Technology

18. Oil and Gas Products and Energy
Equipment

19. Resource Equipment and Technology
Agricultural Technology, Machinery

and Equipment
Ocean and Marine Shipboard Technology

20. Space

21. Tourism

22. Urban Transit and Rail Equipment

9: Construction Pmducts and Services
10. Consumer Products

Apparel
Textiles
Footivear
Spor#Jng Goods
Pleasure Boats and Equipment
7bols, fiardwane and Housewams
Residential Furniture
Business and Institutional Furnitune
Gfftware and Crafts

11. Electrical Power Equipment and Services

12. Envirnnmentallndusiry

13. Pish and Seafood Products

For information on how to receive the Overview, or additional
Industry Sector Strategies, please call: 1-800-267-8376.

All monetary figures in this document are expressed in Canadian dollars unless otherwise indicated.
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Aussi disponible en français sous le titre Aperçu.


