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Mission: TFl AVIV 

OFPARTMFMT OF FXTERNAL AFFAIRS 

TRAOF  AND  INVESTMENT PROMOTION PIANNING SYSTFM 

• 89/90 SFCTOR/SU8—SFCTOR HIGHLInHTS 

Market: ISRAFI 

179 

1 Year Aao 

spctor : pnwFR  L  ENERGy PouIp.  L  spgv. 

Suh—Sdactor: THFRMAl 
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Cumulative 1 year eyonrt notentlal for 

CON products in thie certni/subsertnr: 30-60 tM 

Major Cnmnetina Countries 	 Market Share 

UNTTFD STATES nF AMERICA 
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UNITFO KTNemnm 
SWIT7FRLANn 
FRANCF 
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Current Status of Canadian 
eynnrts in this sPctorieuhsector: No eyonrt  recuits  to date 

Productsiservicee for whirh there are anod market prospects: 

1. POWFR STATION AUYIIIARY FOUIPMFNT 

7. (ENFRATORS 
1. VAIVFS.  PIPES  
4. PARIS OF STEAM GENFRATOR RnI1FRs 

Factors cnntributina to current successful Canadian exports: 

— Imônrt restrictions are not a sianificant imoediment in this sector 
— Canada is one of few  sources  nf sunnlv 

— Strono sectoral capability in Canada 
— Cnmnetitive Criadian financino 

Factors for Canadian plenorts not reachina market notentiai: 

— Lack nf Promotion and advertieinu 

— Market nrnsnects have not been adenuately explored 

— Performance of local aoent or representative 


