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- MANIFEST TO ARRI\ E.

British bark Chile, 675 tons, 1. McKen
zhe.captain, sailed from London May 27

for Victoria, Turnér, Beeton & Co. cou-

signees,
FOR VICTORIA, ' 4

3 cnks waltpetre, order; 16 o5 spirits,
Fell & Ca. 100 ¢ beer, 1 es, A Blray &
Co; 30bbls J H Pleace, Nanaimo ; 11 bbls,
3 dp, order; 10 bbls, 5 bbls, order; ¥ cs
chicory, J 1 Todd & San: 30 cs wine, 10 s
do, Fell & Co .38 gr ¢sks wine, 2 cs B
Giordon, Scs wine, 11 Saunders. 2 butts
wine, & gr esks wine, Hudson Bay Co;
153 qr csks Wwine, order, 18 bales, M W
Waitt & (9, 25 ¢s gin, order; 1 pkg 2 N
HibLen & Co; 16 cable chains, P McQuade
& Sun . N0 cs brandy . Boucherat & Co: =
qr esks Geneva, 230 ¢s, Boucherat & Co.
G hhds, tigreske, 0 octaves, 10 alfoctaves,
J00 s, 19 ¢y, Hudson Bay Cog 2 qr csks
Geneva, Wes, Fell & Co, 5 ¢, B Gordon,
M) oy sparits, 300 ey Geweva., Boucherat
& Co, 13 tons pig aron, 241 tons
coke, M&  bble, W esks, M0 cs
bottled beer, 5 csks, 3 esks 1 crate, ¥
crates, 2 bales, 10 nales, 7 bales, order,
150 ey whiskey, Hudson Bay Coj 30 o«
Fell & Co, 15es bottled beer, 15 c8, 5es.
s, U baunacm;,m gr csks brandy, 5
octaves do, 5 octaves do. Turner Beeton
& Co: 1» pkgs, W F Topping:1 cs order,
2 drums, 20 kege, 1 ok, 1 ¢ak, 1 ¢+, Com.
E P Jones, *Warspite”; 4 csks, order; 55
cs bottled beer, B (Gordon ;1 pipe wine,
10 gr cskx do, 2 pipes do, 5 yr csks do,
Hudson.BBay Coi'4 yr csks wine, | os,
12 ¢s wine, Boucherat & Co;
3es Heisterman & Co, 3 ¢4 gunpowder,
Chas E Tisdale, of Vancouver ;¥ cs, 1 cs,
Fell & Co. 10 gresks brandy. 25 csdo, IC
es do, 1 cs, Boucherat & Co: 5 vats brandy,
2 cs, Hudson Bay Co: 10 yr csks spirits,
3 cs, Turner Beeton & Co: 30 ca whiskey,

10 cs brandy, 1 cs whiskey samples, A\ B

Gray & Co, 67 bdls, 3 esks, Fredk Norris:
100 ¢ Geneva, res do, 10 cs cordials, 1¢
octaves Genéva, A B Gray & Co; 10,000
fine bricks, Turner Reeton & Co; 1K) ca,
1 crate. 2 crates, 1 csk, 1 pkg, 5 bales, 1 cs,
1 crate, 1 csk, 1erate, order: 30 pkan, 22
phgs, 108 pkgs, 107 pkge 1 bale, opder; 42
s, L°““§& Wilson , 6 ¢8, 1 csk. L Dickin-
won, 4 cs, !esk, 1 crate, 3cs, 1 roll, 19°cs,
2 cs wine, orders 25 cs wine, H Saunders;
&5 ca whiskey, A B Gray & Co; 61 es,
order ; 51 o8, 1 Keg, 5 es, ¥ esk, Dixi H Ross
& Co, 10 ca, 1 ek 20 ¢4, order: 20 cs

brandy. § qr cske, 10 pkgs, A B Gray &

Cos 3cs, 1erate, Mr Ciarke . 130 ¢cs, 100 ¢s,
Turner, Beeton & Co: 2 en, 10 08, S0 s, 168
¢y, S Lejser, U bxs, order. 1 trunk, M
Poacock : 5 vs, Langley & To: 27 bxe
crder, 3 bble secondhand machhuery,
pesdo, 1 frame do; 3 pes do. 1 o~ do, 1 pes
do. i rolls do, 1 fra nedo, 1 cado. 1bx de,
| pes do, order, X5 ox § cuka, 35 ca, 5 onke,
A2 on, T oska, 0o, 1 ek, des Zoska, Tow,
AHuew, losk, 3es, fey, 1esk, Zosky, 8
esks, 375 s, Hudson’s Bay Co, Vancouver
IR2 cx, 38 cwks, lludson’s Bay (o, 2,248

‘bars fron, ¥ bars do, X steel sheets, 10

bdls do, lcmtc Mbion fron Works Ca: 30
cuks. 1ca, T. S Futcher. 1 bale, order.
1.0 pkas ;nmpov\ der, 135 pkge do, Robt
Ward & Co, 1.td: 4 cska, 35 bxa, 10 ¢x, 35
hales, . GG I'rlor & Co; 110 caks, 18 anvila,
s do, X hdls, ddo. L cx, 34 campovens, 24

covers, 128 grindstoneq 124 bdla, 5%% bara
- Pl . R

5

S S —_—

iron, 21 bdls bar iron, 2,750 sashwelghts, 5
‘bags do, E G Prior & Co: 25 cs, Baker
Bros & Co, Ltd; 1 cs, Mr Brooke.
FOR ESQUIMALT,
6,000 fire bricky, naval storekecper.
FOR VANCOUY I,

Fi\cs bottled beer, 5 ¢s do, k:ldorkin»
ule, 6 doy Maclver (,umpbell . 1 ¢s tobacco,
Baker Bros & Co, Lt'd; 1,13¢ esks, H
Abbott;, 23°cs &in, 10 #3 bitters, order:
2] e¢s wine, Hudson's Bay Co; 00 cs,
Holness & Grace ; 20,08 whiskey, [fudson's
Bay Co; 115 ingots, order; 33 c¢s bottled
beer, Baker Bros & Co, Ltd; 25 ¢35 spirits,
12 es cordials, order ; 2bxs, Miss Orchard .
20 ¢s beer, Holmes & Grace ! 30 kegs, 110
cn, Bgker Bros & Co, Ltd; 3 cs, Baker
Bros & Co, Ltd! 3 bbls, 4 csks, Baker
Bros & Co, Ltd.

Velorat Consgnrrs —Turner, Beeton
and Co; Hudson's Bay Co; Boucherat and
(o, A B tray and Co; Y¥ell and Co: B
Gordon ., H. Saunders ., M W Waitt and
Co, T N Hibbeu and Co, W ¥ Topping:
Com l, P J onex, Warspite, Heisterman
and Co, Frederick Norris, Cowan #&nd

'l Wilson, L Dickinson; Dixi H Ross and

Co, Mr Clark, S Leiser ; Mrs Peacock;
Langley and (o; T S Futcher ; Robert
Ward and Co, Ltd; E G Prior #nd Co;
Baker Bros and Co, L+d, Mr Brooke;
Nasal storekeeper, J H Todd and Son ;
Geo Powell and Co, Vancouser Coal
Muining and Tand Co, Chas Russell,
McDonald and Co, Albion Jron Works
Co; Robt Lettice; J D Rae, New West-
minster, Mrs Rennie; J H Pleace, of
Nanaimo); P McQuade and Son; A Keat
ing: M T Johnson; J Sears.

Vancowver Conswynses —Hudson's Bay
Co; Baker Brosand Co, Ltd; H Abbott;
Holmes and Grace: M [ Campbell © Mlsu
Orchard ; Chas E Tisdale.
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MISDIRECTED ENERGY.

As a general rule, all great instances of
stigress in busmess‘pnberprise have been
the result of what is commonly called
vim or push’y and, while it is true that
these qualities are essential in’carryiug
on business where competition is keen,
'or where the public must be brought to
a sensible knowledge of its needs in a
new direction. yet dlie regard must be
paid to the conditfons eaistipg or liabie to
[ be encountered.

Energy, in its abstract sense, or in fts

application to business, generzlly imglies
as commendable trait as in contralis.
tinction to slothlulness or laziness, but
in some cases, persons endowed with the
latter quality come out relatively better
than their lively colleagues who happen to
be on the wrong track.
" A man obce planted a large tract of
ground with potatoes and produced a
most bountiful crop. The location was
reluote from any. .market. too far from any
poasible conveyance. He dug his potatoes,
piled them up in a large, Tong ridge and
let them lie and rot. Hijs bodily energy
and means would havé produced better
results ‘in some other “locality. The
power 1o comprehend business comditions
Is just as 1mportant as the proper com-
bination bf mechanical movements or
‘elemwu in a auccessful machiae,

uocs’on At lo.w.

WHOM TO TRUST.

In & most interesting paper récently
given to the public, Mr. Kimball, the
*“credit man " of the big firm of Matshall,
Field & Co., Chicago, very aptly-explains
L?e redson why some men are worthy of
credit while others are not. He shows
conclusively why ability and honesty are
of more importance in commercial enter.
prise than capital. At the outget, he
takes the ground that “commerce and
credit are inseparable. When a” dealer °
solls a bill of goods, he sells for either cash
or on credit, and sometimes what are fre.
quently lvoked upon as cash transactions
are in reality credit transactions. In no
country in the world is credit so generally
as lavishly given as in the United States,
and therefore every large wholesale
establishment employs a person whose
special work is to look after the credits of
that house. .\ccording to Mr. Kimbal}, the
very fifst point that the credit man wishes
to gettie in his own mind is that the per.
won appiysog for credit is honest. That
‘‘an honest man is the noblest work of
God "~ is just as true to-day as when those
words were first uttered. A dishonest
wan believes this, although he may not '
be able to speak from experience, but he
fearns it by observation. Perhaps the
most convincing proofcf the correctness
of this statement was a remark made by..
an old merchant to a young man just
entering.a business caréer, Said he : * My
young friend, honesty is the best polley.
I've tried both ways, and 1 koow what 1
am talking about.” The -president of the
First National Bank of Chicago in a recent
address laid down the following axiom :
** All good men love the approval of the *
good, and all bad men are held in check in
fear of a good man’'s reproach.” Integrity
is the rock on which the vast commercial
interests of this world are resting. Unless
we have faith and confidence in each
other's honest$, there can be no credit, and
without credit there can be but little busi.
ness. A man's ability to conduct success.
fully the kind of business in which he is
engaged i also of very great importance,
Ability in the abstract is one thing ; ability
in the special line of our undertakings is
another, Statistics show that out of
every 100 men‘engaged in business leas
than ten are successful throughout their
whole lives, and this is couvinclng proof
that something is radically’ Wrong some
where,

* I think,” Mr\ Kimball uya. o t.hu the
trouble i that there are so maoy * misfits’
in businéess. I have known a good farmer

‘to sellhis farm and invest the proceeds in

a store, and then make a miserable failure
as & merchant, simply becanse bhe knew
nothing of mercantlie life. 1n order to be
a sutcess in any department of life, a per-
son ahould choose that profession or voca-
tion which is suited to his particalar
ability. Mercantile itfe is often entered
into by people without any preparatory
schoollng, and with no referénce to fit.
vess. | A man with ‘4, few dollars can
become & merchant, How, thep, can it be
expected that theas men will “succeed
when they are incompetentt! The lawof .

Branuord s popnﬁuou is placed by the | she ‘suryival of the omu doonu most of

t.hemtohﬂm .



