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1. The Canadian Horticulturiat is published in
two editions on the 25th day of the month pro-
oeding date of issuc. The first edition is known
a8 The Oanadian_ Horticulturist. It is devoted
exclusively to horticultural interewts  of
Caneds. The scoond edition is know as The
Canadian Horticulturist and Beckeeoer In this
edition scveral pages of matter appearing in the
first issue are replaced by an equal number of
pages of matter relating to the bec-keeping in-
terests of Canada. .

2. 8Rubecription price of The QOanadian Horti-
culturist in Canada and Great Britain, 60 cents
A year: two ycars, £1.00, and of The Canadian
Horticulturist and Beckeeper, $1.00 & year. Yor
United States and iocal subacrintions in Peter
boro (not called for at the Post Office), 25 centa
extra & soear, inoluding postage

3._Remittances shounld be made by Post Offoc
or Express Money Order. or Registered Letter

4. The Law is that subwcribers to pewspapers
are held reeponsible until all arrearasea are
paid and their paner orderad to Lo diacontinued.

5. Change of Address—When a change of ad-
drees ja ordered. both tho old and the new ad-
dreeses must be givon.

6. Advertising rates, $140 an inch. Copy Te
oeived up to the 20th Addreas 2 adverising
oorrespendence and oopy to our Advertising
Xanager, Petorboro, Ont

CIRCULATION STATEMENT

The following is a sworn staternent of the net
prid circulation of The Canadian Horticulturist
for the yoar ending with Dcoember, 19122 The
figures given are exciusive of samplesand spoiled
onpies. Most monthe, including the sample cop-
jeq, from 33000 to 15000 conice of The Canadian
Horticulturist are mailed to people known to
be interceted in growing of frulis, flowers
or wvegetables.

January, 1%S..... 9988 Augast, 912.......12.18
Fehruary, «+.10437  Scptembor. 1912...10.997
Xarch., 1912........ 10877 October, 1912......10971
April, 1912.........11,788  November, 1912 1062
May., 1%2..........12112  Decombor, 1912....111
Juane. 1912....000...10.946 —
July. 112..........20,906 132,55

Average each issuc in 197, €627
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Sworn ;leuilcd statementa will e maild
upon applioation.
pon 7 OUR GUARANTEE

We gustantee that eversy advertiserin this issne
is reliable. We are able to do this bemause the
advertising columns of The Canadian loriicul
turist afc aps carcfully odited as the teading
oolumns, and heemuse 10 protect our readers we
turn away all unecrupulous advertizene. Should
any advertiser herein doal dishoncstly with any
subscriber. we will make good the amount of
his Joss, Drovidod snoh transaction oocurs with-
in ohc month from dale of this jmuc, thas it ia
Tepotied to un within a week of ita oococurrence,
and that we find tho facte to be as stated. It
ia a oondition of this contract that in wtiting to
ad fscTh you wlate: I «w your mdvertites
ment in adian Hortioulturies.

Rogues aball ot DIy thelr trado At the cxponse
of ur subecribern. who are our fricnds, through
the medium of thoee colunna: but we shall not
attempt 1o adjuar triting disputon hotween eub-
acribera honourable hurinoss en w ad-
ve°° jations uhouk‘!.he addromed
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POWER FOR. PRE-COOLING

A factor that in the necar future is go-
ing to have a large bearing on the de-
velopment of wider markets for Canadian
fruit is the practice of pre-cooling before
shipment. Most particularly does this ap-
ply to the more perishable classes of fruits
such as peaches, plums, grapes and small
fruits. When fruit is placed in the ordinary
refrigerator cars scveral days clapse be-
fore the fruit becomes properly cooled.
When pre-cooled the heat is removed from
the fruit in a few hours, thus increasing
the distance for safe shipment and extend-
ing the market.

The greatest difficulty that must be met
is the question of procuring cheap power.
At the present prices at which power can
be obtained or produced, pre-cooling ptoves
cconomical on a large scale only,

In California, from which thousands of
carloads of citrous fruits are shipped an-
nually, pre-cooling plants with capacitics
as high as twenty to thirty cars daily have
been established. When applied on such a
Jarge scale as this the economical use of
pow-r is assured.

This power question is “the thorn in the
fle<h.””  Growers in the Summerland dis-
trict of British Columbia arc this season
working out a solution of the problem.
The Provincial Government, the Canadian
Pacific Railway and the municpality are
all cooperating to make the venture a sue-
cess.  In this instance the fruit is to be
r1c-cooled in a portion of the warchouse,
the cost of fitting being met by the depart-
ment.  The Canadian Pacific Railway will
provide free ice for onc scason, the part
played by the municipality being to supply
the clectric power gratis.

The carrving out of this scheme will be
followed with intcrest by Canadian fruit
gcowers in general.  The establishment of
pre-cooling plants in the Niagara district
nas often been sugrested and is a2 develop-
ment that is bound to come within the next
few years. Hydro-Electric may furnish the
solution of the power problem of this dis-
trict.

MARKETING VEGETABLES

To grow good vegrtables is one thing;
to market them to advantage is another.
Not a few growers have reaped but a
scanty reward from a whole scason’s work,
because they lacked o knowledge of the
cssentinls of good markeling practice.

Any ordinary grower cam get the ordin-
ary price. In the endeavor to obtain a
fancy or even a fair price on a glutted mar-
ket, the most nocessary «ssential is for the
producer to study the consumer's needs.
He who originates a mcthod of marketing
which places his produce in the hands of
the consumer in a more attractive form than
that of his competitors is the man who
wins out. Ja this tespec: our neighbors
across the line scem 1o be leading the way.
The "Home Hamper' method of marketing
vegetables deseribed in an article in this is-
fuc, shows onc example ef what can be
donc 1o build up a trade in a high class
product.

But this is only onc of many ways in
which the progressive groser, who is cour-
ageous enough to break awav from time-
worn mcthads and blaze a new tmail. can
find an outlet for his produce at remuncr-
ative figures. Instead of sticking to the
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style of package that bhas become common
in his ncighborhood he can originate one
that would catch better the fancy of the
buying bublic. Then, too, he can provide
his packages with an appealing labe! tha
will also serve as a trade mark. The trade
will become accustomed to his brand and
will call for it. Many growers make a
great mistake just in this respect. Tney
place both the poor grade and the h «
grade article in the same style of package.
The packagc therefore does not become
criterion of the grade._

Grading is most important. And tne
standard for each grade should be rigidlv
maintained in the face of all price fluctua-
tions. Oftentimes greater returns will be
realized by marketing only the higher
#rades and discarding the rest, than by
offering the entire Yot as ordinary stock.

The devclopment of marketing methods
offers wonderful possibilitics for the grower
to exert his ingenuity. Only the fringe of
this phase of the vegetable growing indus-
try hax yet been touched. Producers will
do well to give this matter serious atten
tion.

CENTRALIZATION JUSTIFIED

The Central Sclling Agency organized in
British Columbia this season is already
proving its worth. The organization is to
handle an order for thirty thousand boxcs
of apples to be shipped to Australia. The
bencfits of cooperation on a large scale are
at once apparent in a casc such as this
Only a large organization could handle an
order of this size.

The sccuring of this order indicates thar
Australia may become an extensive pur-
chaser of British Columbia fruit.  Thic
would rclicve to some extent the situation
in the west through the withdrawal of con-
sidcrable quantities of fruit from that mar-
ket. Cooperation on a large scale is all
that can bring this about. The relicf it
would cffect is much needed as this vear
\Vashington State growers are giving both
British Columbia and castern growers a
harder run than cver on the prairie mar-
kets. Freight reductions on the railroad<
controlled by J. J. Hill arc enabling them
to compcte with us to greater advantage
than cver before,

The United Fruit Companies of Nova
Scotia is proving the salvation of the apple
growers in that province. For example,
stcamers are chartered outright with the
result that the traffic congestions that were

+once so annoying arc largely a thing of
the past.  \With such examples of the bene
fits of centralization before us it is not
100 much to expect splendid results from
the recently organized Central Sclhing
Agency for Ontario.

The number of compliints emansiing
from fruit shippers and commission mea
indicates that the cemplovees of express
companics.are far too carcless in the hand-
ling of fruit shipments. If the companies
arc not able to irapress upon their employ-
ccs the fact that they are responsible for
the safe delivery of fruit handled by them.
then it is time that outside influcnces were
brought to bear on the matter. I 2»
inspector or inspectors could be apmint
cd 1o investigate the extent of the loss
that fruit shippers cxperience in the
same manner that Mr, Mcintosh has hand
led the question of freight rates. the
amount of damage reported would soon cox-
vince the Government of the need +f e
madial measures. Some actiom should b
taken without delay. The express compas
ics have managed affairs in their own waF
too long.




