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Top echelon types at weekend confmrmnr>0

Hypothetical movie illuminates film industry
Over «W participants from both in- Srf^âSÏÏTwIhuïfor^tor- co uncU "of^thf Ca naÏiS’ fT* ^ CCnt f°f the 600 in attendance fortheNFB was concerned that th
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fSt?„;"Se"d“'3'r th« ,eat"<h ChalmersTdam”' Bethune book be Film department chairman John Smato wticïïshorteAenS,™
JjMÆSSSSS The final rear,on deaf with the S'ÆaTS^T^

anH nr fhe awarfnest.0f Students executive producer; George Des- possible marketing opportunities termed the conference "fantastic”, are different in nature’and smn» 
oramE iTS “""k, ‘n the mond mp^ented the CBC i an ad- apen to the producer; the ensuing "The audience was made aware of from those™ fèatuiÏL .h»T

n r0b ems m" V1ST for a P°ssibile network sale, discussion clearly illustrated the the issues, and different groups of as Louis Applebaum suggested’
Representatives fro^tpin • • and la,w,ye,r Miles O’Reilly different stances of exhibitors and people were brought together for in- Problems of common concern to the

independent nrnHnr/rc^ televisi0”> represented the interests of possible distributors. George Destoums of formal discussion and interchange ” makers of both feature films and
îhlS !L *u la1wyer,s’and Pnvate investors in the project. Famous Players, and Bill Soady of he said. 8 ’ shorter subjects. d

eatrical and non-theatrical dis- David Perlmutter, producer of Umversal, produced a fine display of Th. ■ . . Pablo Frasconi a Ynrir et
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Mane Waisberg, who coordinated to learn the nuts and bolts of the moid>ty- While he agreed that this is a 

the conference, had originally ex- business, as well as to meet infor rea,lty °* bbn> be telt other realities, 
pected 250 people to attend. But de- mally with a greater cross section of fUCh tas aesthetics- should not be 
mand was so great that the site was the industry forgotten.

Waisberg — fha, over „ SS^ZSZ'S^

GREAT LISTENING 
GREAT PRICES
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DROP IN AND VISIT OUR SOUND ROOM

STEREO HOUSE i , L-
MON-FRI. 11-9 SAT. 10-6

661-2849 
4699 KEELE ST.
OPP. MAIN ENTRANCE 
TO YORK UNIVERSITY

*Pick up your CMM Mal
FREE copy Of Sulllli

Canadas National Music and Audio Equipment Magazine "
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St. Valentine’s DayI •f!»

V t/>
— full course 

roast beef dinner

— tickets 
$25. per couple

sale in Rm. 102 
McLaughin College
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Somefhing to“cheers”about:
Now the glorious beer of Copenhagen is brewed right here in Canada.

tastes even better thanTickets will be on It comes to you fresh from the brewery. So it
And Carlsberg is sold at regular prices. 

_______So let's hear it, Carlsberg lovers. "One, two, three .

ever.

Cheers!"


