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CL AR K’S
SOUPS

Mr. Grocer,—
In addition to our usual publicity channels, the coming week 

will see our Soup-posters displayed on the billboards throughout 
the Dominion. This, combined with the well known CLARK 
quality, will create a heavy demand, for which you should be ready. 
The consumer price is a popular one and your margin is good.

Yours truly,
W. CLARK, LIMITED.

Montreal, Feb. 12th, 1920.

NOTE.
Don’t forget that $1.00 spent on home manufactures buys loo cents worth of goods, 
instead of 85 cents worth if spent on imported goods. It gives employment to 
Canadians, it assists Canadian production, it means Canadian prosperity, and if 
you buy Clark’s Soups your article is not “just as good”—IT IS BETTER.

W. Clark, Limited Montreal


