
Domestic demand
It is estimated that three-quarters of processed fruit and vegetable output is consurned
domestically. Demand is for standard items such as ketchup, jams, fruit juice and pickles. 0f
the domestic market, approximately 54% is household demand and 46% institutional (hotels,
airlines, hospitals and defense services). The tourism component of the institutional market is
rapidly growing as international, domestic, business and leisure travel increase.
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Partly because of the limited domestic demand, the processed fruits and vegetables industry is
far more export-oriented than most other industries, exporting nearly a quarter of its production.
Yet tlus accounts for only 1 % of world trade ini processed foods. Major export products include
dried and preserved vegetables, mango and other fruit pulps, jams, fruit jellies, canned fruits
and vegetables, dehydrated vegetables, frozen fruits, vegetables and pulps, freeze dried products
and traditional. Indian products like pickles and chutneys. The main markets are Russia and other
republics of the Commonwealth of Independent States (CIS), the U.K., the U.S., the Middle
East and Germany.
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