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Advertising.
Practical Hints on Advertising.
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An advertisement that doesn't give in-
formation fails of its olject. To imake an
idea plain it imîust he pîresenîted in the
simliplest possible formî. Tlat ieîans
mîîerely wlat it says the simîîplest pible
formi.

Somîîetimîîes tihis mîeans a vely simple
statemîent,îindeed, and somîetm, a longer,
more involved stateient ; but the idea of
every writer, whether ie is a writer of ad.
vertisentlis or a writer of es.ays, is to
bring out his point as sýtrongly and u cle'ary
as possible, so thatli peopIe na>' uider-
stand what lue ib saying, and be 'onviniced
by it.

Lanîguage is not invented to play uîpon,
but to convey ideas, and to faîcilitatc
iitercourse between people. ihffel Cit
words give different siades of ieiniîîg,
and naturallv the man whio knows the
greatest num'ber of words and lses thîLim
correctly, will le best able to convey' his
exact mîueainmg.

'l'ie best language for anyi) pm pe
wiatever is that whîich is " terse, SuCt,
and to the poinut." Involved seiien es
are bad, wlietler theiîr subject is soothmg
syrup or philosophy.

It doesi't make anyl differeice how
niuclh cultivation a man lias, or iow much
reading lie has done, he wiil receive uim.
pressions and information much more
quickly and forcibly fromî short, quick,
clear sentences than lie wil froi ioi,µ,
iivolved periods, containing îîunusuially
long words. We have ail lheard how
vcry few words Shakespeare used in lus
writings, and 1 ami inchned to believe
tuat most of the great wrters have used
comparatively few words. Tieir writings
have been simple, clear exprewto'ns of
thouîght.

I do not know of atny Amerian wrlter
who expresses liims'.elf witlh si imiucv'h force
and cleainîess as Ralph \\'ald' i Eiier.oi.
lis seliteices are sh1ort. lie mnakes use

of few inusual % words.

i amîî not a stickler for lu..i'nî ii adg.' er
tisiig. I do nîot biehieve in sitirillgî o er
any point for the sake of beiig birief. I
believe in teiling iyi vwhiole story Ilaiily
and completely.

I advocatin.: crisîpnecss and clarness
of expression, I do not advocate baste.
On the other ianid, time is precious, and
there is no nîeed of iosing il, etlier Im
writing or readimg advertiseienuts

* * * *

There is enoughi hard work in tic worid
witlout making liard work of our readimg.
There is no use in wrappiug a sniall idea
up in a great lot of word-, jurt for the sake
of making it hard to get ai. If, imi the
sanie lengtli of time, a man1 cati recCive

two ideas instead of one, he is certainly
One idei ahead.

Tlre are ilnes when long senitences

and big 'vords are necessarv, but tlese
tiles are few and far between. Wlien
these things are nuecessary, use theim by
ail imeans. When they are necessary,
tliey are necessary, and that is all there is
of it. I do not object t them when this
is the case. I protest onily whîeni short
words. and slort %etences will convey)
idea more quckly, imlore forcibly, more

* * * *

Does anlybiody' ever ieaid or pay .mny at-
teition to the books ilat e issued
ostensi'ibly to advertise cties or towns ?
Thev are uisually very handsomely printed
and dilustrated. 'T'hey genlerally contain
sone little statistical imaiter of value, but
almost invariably the bulk of the book is
Made uip of paid writcups. Tihese write-
ups aie charged up on the advertis'ing
accouit of the m11anî who is puffed. Not
oyI', is lus buiness written uip, but a pic.
(uire of his residenice is ins'i ted.

Ail lie bas to do is to pay about four
prices for the half-tone plate, and to by
avwhere flon tel to on liundred copies
at a dollar apiece. Very1 f.:w of thee
books are ever sold at less than a dollar.
No charge k imade for the write.up : that
., put in free, but the publishker naturally

e\pects that yi wil take a few:' copies o;f
.thle book. ''ie wvrite uip man travels
aiouid froim une city to anoiher, gener-
ally mîîakes a lot of money wiith compara-
Ove ease, and does a great dIeal to con-
viince merchant, genci ally tlat advertis-
inig does not pay.

* * . *

Sone of the shrewdest business men
are caughit on this. seheime, and it really
seemîs that no man is exeipit. The write-
up is generally full of guwh, and tickles
e.îch man's vanity. I gives the nuiiber of
feet of floor space in his store or factory,
and tells ail about his " beautiful home."
Eaci mailnis a pronnlient eitzen, and
aci man', jsiness lias ben " iarked

with inteli;geit en'terprise."
'The manufacturer bas always " built

ui and mamtamed a well.establish cd
reptation for the integriy of his pro
du'.'" A m.n Imay have a itile 6x9 pea-
mit .ltand, and still have his nnte-up
fixed up mii the iîost grandiloquent style.

The ",prommeniclt c*itizenl," wvithl a two
iiu.ndred dollar îinvestmlîet in the town,
nay ovcepy l'ive tiles as iuclh space in
the book as the illion dollar ilanîufac-
turer vh) (oesii't come down wibth the
cash. A imn can have anything in these
books thiat lie is willing to pay for. And
if lie doesn't pay for somietiing, lie will
get nothing, noa imlatter how important he
iay be in the commînuinity.

Now, I an far froi cenîsuring anybody
fromli going uimo schenes of tiis kind. If
a mat is wdihing to pay for lavinîg his

anity tickled, ail riglit. If he is willing
to pay one Iunldred dollars to read a lot

of Ilattery about liiself and bis business,
it is his great North Aimericain privilî'ge to
do so.

'l'le thii thiat I quarrel about is hait
lie should pay this muoncy for lis own per-
sonal edilication and charge it up to
advertising. It is not advertismng. It is
aiuîsemîenît, and shouîld be charged to the
proper accouit. 1 should think it would
be even more anusing to read this sort of
thing in a daily palper than to have it in a
hanidsîomelv-printed b.,ok tait vill never
lie seeni. i can understand how a lier.
sonal write uip iîay be profitable in a iews.
paper, and iay be properly chargcd to
adverti sing.

* * * *

I think that business mien generally do
n'ot pay enîougl attention to holding the
customlîer tlat they have aIready secured.
Their elergies are devoted to getting new
people into the store ail the timte, and
wlen thait is accompisied they consider
tlheir advertisinig well ended.

It is just as necessary to advertise to a
custoier as it is to a prospective culs-
tomer. As it is in life insurance, so it is
in busiiness generally. " L-pses " are a
great drain on a business.

Vou spend considerable ioncy in the
effort to convince sonie one that your
store is tle best place possible for lim to
trade. After lhe comles, lie is pernaps
treated so that lue feels that his trade is not
so very desirable, after ail.

If a business man could only hold ail
the trade that lie gets, and occasionîally
add a little new trade, le would have ail
thuat le could desire. ''lhe trouble is that
for every five customers he gains, he
loses threce or fouir. Of course, somie of
this loss is unavoidable. You can't please
everybody.

An Appreciated Pharmacist.

At a recent special meeting of the trus.
tees of the Detroit Art Muscui, Messrs.
Fîederick Stearns and James E. Scripps
were presented with elegant bronze niedals
in recognition of their valuiable gifts and

nlitir'nîg efforts on behualf of the mîuseunm
duirin1g ti e past twelve years. Mr.Stearnîs,
during lis presidency of the past year, has
glivein a large aimounit of tile as wveil as
muoney to ihe work of the mîuseui, and
miany of thc valuable objects recently
aided to its collections have been pre-
senîted by imiî.

Mr. Stearnls has lef for South America,
as represenitin-g the interests of pharmnacy
in the delegation froin the National Manu-
facturers' Association, whiclh sailed from
New York, July ist. The delegation,
which consists of thirty mienbers, will
visit the various South American repub.
lics, the trip occupying about two nontis.

ANTINosts.-Nane given to the sodi-
ul sait of nosophen (tetraiodphenlol.
pitialein). Soluble in water, producing
a bille color.


