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was thé Incorporation of profitable skie lunes te nI-set
tie dreline lit %ales of lthe bo<ok dea'~et.For instanre,
bv cultivation of the tourist trade. lus store lias estaib-
lislîiIý a relbutatjoli for being the lieaulquarters ini titis
litr e.

Thiis 'sl alisiiî*i is uiot oîîly Rnown as a lîooksl ore
and a prifît iîg elle, but i.lr. %Valsli nay also lit- classeut
as a pîiblislîer. A recent success of his is «"'lie New
Brie! Ilistorv of Canada.'' Another text hoolr whicli is
wt'Il known in miany selinols. publislied bUlivtjs fiir. is
*lrinciples of llook-kceping, witlî Niiîmcroiîs Exercises."

A BOOSTERS' CLUB.

N LW YORK CITY loasts of ain organizatioîî niîned
the ''Boosi'' club. rlite club lîad its iiîceptloui at a
noon-timne meetiîng o! four men dîawil togetiier bY

a cominunlity of thought. and interest, wlio pledged eacli
other to -allow no onppnrtuittv te îass liv whichî could be
used te hellp "hoost'' elle :tnother. The club lias for it.s
aim the noble inîrpose of ilîstilling into its inlubes Iliat
fraternal feeling tliat arises abovc pet ty jealousirS andl
controversies engénîlered lie busiiess ca-mletitiOli If.
pletîges ils inembcrs in lîclp elne anotiier. and teaches the
truc business vainte or a, lind word auîd lîelping lîand.
The mienibrrslip is lîmîiteul Ici nanîifac.tîrinc and wlîole-
sale stationers. and is more o! a social tlîat a lusinrss
orgal i izat ion.

Since its organizatmiin :lîc 13oot ('liii, bas grown verv
fast. Sevcral of the large citirs in the west are -.bouit to
organize uruler thîe saine plan. and ne will bie organized
in M.%ont re.il shortly. 'Mr. E. .1. K~astnîer. o! tlire Waterman
Pen Co., one oif the ornecers nf flire club, lias taiemi a char-
ter In that cit.y.

GOOD BOOK STORE ADVERTISflNG.

B O OKSriI.LEiS often neglert the, possibilities o!
ncwspapier aîvcrtising. The, intercsting experience
of 31r. A. T. Clîapnman. Montrcal. in thie midst of

-trentious roiîopetitioli, iq ain objctf tesson. Tire Montreal
<'haputan stores bave heen bitilt ulp. largely l>y ptîllicitv
and thte riglit lines to brick Up tire assertionîs. Froîin a
llewspaper interview latelv andi a! tcrwards confirmer] to
a represenfatire of Bonleller arid Stationer, flhc follow-
ing is cliosen:

"Ajdvertisitig lias bieen o! grcat beneit t'> nie." said
'.%Ir. A. T. Clîapinn. "'Two or tlîrec ilepartients have
teire op entirelv tlîrough advertiqing. 1 consider
I iat tire contitints adv-ertising. even srnall adverf ising.
has tbe best efTcct.

'We bave madie flic store name known rirlît tlîrnuglî
Canada as ce'inceil by rorrespiondenre anti by Ilie fact
ibatt so friaîîy lpeole cning Itofwîil rotne ta1 Our stores

eause tlîev lmnni the niante.
-One thîing we have ainied t'> do in ùur ativerlisinit.

andi th;at is Io ]lave nur antnîînrenent 'vorti a litile
ulilierent front thue îîstal wvay. -% gond deal is due t'> our
seprating the saie phrase. 'Vour can always gct ther late-st
in bonhs andi stationcrv at Cîpa'.

*,Kecpiig out o! tire rut wc considrr indispensable.
11 ]lave bren uising aIl papers in our Itlverti,;iiii. bill

thée most xîîarl<et inereasi'e ln buisines-s is ronsrquit îîlion
nur regular advertisiiîg in Ilie 3lontreal Star.

CONDENSED OR «-WANT" ADVERTISEMENTs.

BIJÇINESS CIMNCES.
F ORSI.E-Sock o b-o i ard stationerv. srood conditiîo. aboui

SIS ai75e ondolar. Apply BOX243. BWKOSELU.ER AND
STÂTIONER. <5)

FOR SALE.
DI ''lEEN îidc roll% %%a"l ',Psp¶admile odî îp~

trnnsit. \V'It remit <ous 5 to.10e Winî take foriv-five dolliir% for

SITrUATIONS vACANT.

WA'rED-.-A young muan %vluo lias hid-l or 5 veitrs es(eniente in the
book. siauiouurry. and wall imuper h)uine'%. oiue who is a gocd

siock keper and xunde'rslandis %siuxiow .ire.ituC . niso ex.prrmencedi sales-
latdy.. pt1iîndtey.I.ST rI5&Il'lloro.iefer.
ecs requireti. t 5)

To our Customers
Wc bcg t'> introîluce MR. H. L. EDWARDS
whlo ini future will cali on tliuse forierly
visited by Mir. H. 0. Horne.

Our traveller; rr slîowing sortie new fines
andi will bc pileniset to -hzvc yeti look nit tlicir
sniiîplei.

Fif teen now cuver designa In Soribblers.
nioit fail to sec thet i.

6i. À. 'Weese & Son, 44 longe St., Torollto

If you want good pelleils, huy the KOH-I-
NOOR anîd MEPHISTO peîîcils; they give
the best of satisfaction and suive youî' tinte.

FOIt SALE BY

Clark Bros. %fôL0 Go.,
LIMITEZD

WHOLESALE STATIONERS,

Winnipeg Manitoba

* The Most popular pens are

*ESTERBROOKS'
0

O bAADE IN ALL STYLES

SFine Points, Ai, 128, 333
Business, 048, 14, 130.

Broad Points, 312,313, 314.
STurned-up Points, 477, 531, 1876.

CANAIiIAN AC.FTS: 3

~ iirBROWN BROS., u.îuorr
1ORONTO.t
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