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ANNEXI
LIST OF WORKS CONSULTED

BOOKS:

BROMLEY, D.B; Reputation, Image and Impression Management. Chichester: John Wiley &
Sons. 1993.

CARTER, DAVID E; Corporate Identity Manuals. New York: Art Direction Book Company.

CHAJET, CLIVE; Image by Design - From Corporate Vision to Business RealitX. Reading:
Addison-Wesley Publishing Company Inc. 1991.

GARBETT, THOMAS; How to Build a Corporation's Identity and Project its Image.
Lexington: Lexington Books. 1988.

GRAY, JAMES G. JR; Managing the Corporate Image. Westport: Quorum Books. 1986.

HENRION, FHK; PARKIN, ALAN; Design Coordination and Corporate Image. New York:
Reinhold Publishing Corporation. 1967.

PILDITCH, JAMES; Communication by Design - a Study in Corporate Identity. London.
McGraw-Hill Publishing Company Limited. 1970.

SELAME, ELINOR; SELAME, JOE; The Company Image - Building Your Identity and
Influence in the Marketplace. New York: John Wiley & Sons. 1988.

SIMPSON, MARIA (ed); Corporate Identity: Name, Image and Perception - Highlights of a
Conference. The Conference Board. ! 1986.

WESTON, GREG; All reports written about Foreign Affairs and International Trade. Ottawa
Citizen. 1985 -1995.

Canadian Periodicals Index; All references to Foreign Affairs and International Trade - 1985-
1995.
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