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OPPORTUNITIES IN MEXICO: _
FooD AND BEVERAGE PROCESSING AND PACKAGING EQUIPMENT

BAkep GooDS -

. The baked-goods industry is made up of about 38,000 enterprises which account

for almost 13 percent of the output of the food and beverage sector. The majority

- are small enterprises supplying a few city blocks with brcad and tortillas, and their
packagmg requu’cmcnts are quite rudimentary.

\ Most of the production is carried out by a small number of very large

manufacturers with huge product runs and sophisticated national dlstrlbutlon
networks. Grupo Industrial Bimbo and Gmpa Maseca, which is known primarily for
corn and ﬂour—based tortillas, are two of the largest firms in Mexico. Tablix, a
relative newcomer, is expanding in the south-cast through a series of acquisitions
of regional bakeries. Conglomerates such as Gamesa (Pcpsto), Nabisco, and
Manﬂela (Btmbo), dominate the cake and cookie sector.

Baking giants, like Bimbo and Tablix, are expanding through acquisitions of

" smaller bakeries. Many smaller companies cannot afford to upgrade and compete

for shelf-space on the scale established by these players. This restructuring of the
industry is creating opportunities for greenfield plants, upgrades of old ones, and
new installed capacity. The blg bakers know that in this relatively saturated

- market, packaging and image are important sales tools. This suggests

opportumtlcs for packagmg businesses:

-MaJoRr BAKERS AND THEIR. PRODUCTS

Continental de Alimentos

bread

Filler - “whole wheat bread

Gamesa - pustu,‘crcckers, cookies; cake mixes
La Moderna pasta, crackers and cookies

lance cookies and crackers, cake mixes -
Mac Ma pasta, cookies

Maseca flour, bread -

Naobisco Famosa

cookies and crackers, cake mixes, jello

Panificacién Bimbo

bread, cakes

Productos Marinela

sweet snacks

Tia Rosa — Suandy

sweet snacks and cakes
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