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Q " ADVERTISING Q
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A bouokseller iv in a slightlv better position,

KReading so far as free newspaper adsertising is con:
Notices cevned, than newtly anv other merchant

What <iygoodaman, for instance, ever had
& half column wiitten about his diess goods in bis  local
newspojer  to o accompany hia paid advertisement 7 And
yet boohsdicts neatly all get their leading books noticed,
vren though they mmy never have had a regular advertises
ment sunmng in the paper. This, unfortunntely, concerns
but one sk of theis budaness. Outside of books they ane
as bpdly ofi s othet mierchants.  The reason for this is
undoubtedly to be found s the fact that business men asi
for 1ar too much when they are offered o wiiteeup. A
prublisher always wims to Ll Lis columng with interesting
matering and aelegates all adverti-ing matter to itx proper
place.  No wonder then that editors tefuse to jusert read-
ing notices which ata pure advertising ftom start to finish.
Y merchants could contijve to wiite up paragraphs of
rather more than posang Lateteat, which, while not on the
sutfnce advertisenient~, yot could be used for advertising
purposes, NLIS" noti.es, on nweount of their general mern
as news or nformation, would very probably be recaved
by oditers.  Bookx and thaaties, no doubt, appeal to a
lurge number of poeople, but there is no reason why clever
paragiaphs concerntug other things naglit not Le inserted
in newspapers, which contemporancou-ly ran paild adver-
tisementx.  In time, it ic believed that a dass of special
wiiters wul springe up. whese business will e o capply
just such atticles s are 1eferred to here.

BENEFITS

=FOR—

Sutherland’s

Customers

25¢ Box of Beantiful Stationery ... 15¢,
25¢. Rax ot Fine Nate Paper nnd Envelopes 13¢,
25¢. Bax Noste Paper, Eavelopes tomateh 15c,
25e Quire Note Paper, with Envclopes......135¢,
10¢ Quire Note Paper, with Envelopes...... Se,

8¢, Quure Note Paper, Grey, extra hicavy.. 3¢,

J. & J. Sutherland

Cockshutt Blk., Coidorne St., BRANIFURD.

Th= ust of the @l ~ lencfita 1 cmmenlalis  Wah ita
. d.alde wesrang it takra, whete © llargure workl

Full manv a stiange inconsistency stalks
Consnient
Advertiang,

alwut i thic norl).  One of these is to be
obseived where the booksoller, whose store
appointments are all bandwowe and expen:
sive, et uahes use of the cheape-t and weanest Lind of
adiertising to announee bis rocdse to the world, Thoust
e nould pever thisk for o woment of sending out n wmes
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senger boy clothed in rogs to do his chxmdnr?h his adver-
tising might not inappropintely be likened to such an ill
clad personnge. A few ill-constructed and often stalo lines in a
newspaper, cheap posters nnd blotehy hooklets form  the
extent of a good many buokzellers’ publicity. But on all
hiz store appointments it is usuni to find a good deal of
noney expended and his stock high-clags and well-arranged.
Ihen, why not be consistent nnd let the advertising be of

KEEPING A DIARY

docsn’t necessarily mean to fill a page
as long as a column in The News, cach
day. Dinries are muule in all sizes and
shapes 10 nccommodate the needs of all
sorts of people, If vou're a busy husi.
ness man with barely time to mukebrief
memoranda cach duy, here’s a handy
pocket dinry. substantinliy bound, and
ruled with only a few lines for each
doy  Ifyou're n man of leisure, or if
you've n special liking for keeping a
divry, licre are dinrics that will hold
undcr cach day's heading all that you'll
care to writc.

Just anc bricf note in & diary might
camly xave aathousand times the diary’s
cost. There's no betterway of keeping
a systematic record of daily events and
matiers of importance.,

You'll want to *“keep’ one of our
diaries alter vou've scon them and their
low prices—10c. to §1.50.

the snme qunlity as the rest 2 A customer is much more
likely to buy at a store whizh mahes its announcements
neatly and with good tone, than at one which sends out
sloppy advertising matter.  Even such an apparently smull
wntter as taking caro of the advertising is bound to pay
in the long run.

*Is it possible for mo to advertisc my
books any better than they are being
already  advertised for me in  the city
pajers, the reviewa and the magazines 2 ”

*“ In other words, is there
90

Lacal Book
Advertising.

asks the provincial bookseller,
any need for e to advertise these books at all

The great mass of booksellers seem to think not, for.
outside of the cities, there is little or no local book-adver-
tising done.  This does not prove that it should not be
done or that it would not pay. The most sagacious
advertisers, of a peneral sort, do not confine their adver-
tising  to the mctropolitan  papers. There ave articles
advertised not only in cvery dity paper, hut in every coun-
try paper as well.  This proves that there still remains a
value in tho country papers for general advertisers. I so.
bookscllers in the provincial towns should not be averse
to announcing their new books and cven their magazinesin
local papers. A Summer visitor at a ccrtain town, the
day before he left, happened to drop into a bookstore for
a certain paper, and, as his cye zlanced over the table on
which the magarziaes were piled, he observed & copy of The
Contemporary Review., and  other  English periodicals.
Picking it up, he turnad to the bookseller and said, 1
had no idea vou hept such hish~lase publications in stoch.
Why don’t vou advertise them ? ™ Surclv this speaks for
itwelf.
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