LATIN AMERICA SUPPLEMENT Colombia

COLOMBIA — 30 Years of Economic Growth

Colombia’s impressive 30-year record of economic growth, which in recent years has surpassed 5 per cent,
unmatched in all of Latin America, should continue in 1996. The business climate continues to be very favourable

with strong internal consumption growth. The governments policy of opening the economy, known locally as
* “apertura,” has resulted in considerable investment activity and importation. The slashing of import duties has been

translated into a rapid increase of imports of consumer goods, as well as technology and equipment to modernize local:

production capacity.
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Colombia boasts one of. th more
progressive trade and mvestme h
policy frameworks in Latin Amenca,z
being a forerunner in the estabhs
ment of various bilateral and mul-'
tilateral trade agreements. {

The past 18 months has seen very

strong Cahadian investment ‘activity )

—

rms wn;h forelg\ﬁ\ investment
bitions would be’ wise’ to consider
olowbla for a number of teasons,

; j‘nelgﬁb(funng markets
rough. existing Aree trade agree—
ents[ Such as the Andean Pact (with

Colombia is eager to associate.

with Canadian firms, reflecting the
increasing awareness of Canada as a

the preferable access 1t\xsource of technology through the

hlgh-proﬁle presence of such Cana-
d1én firms as Bell Canada, Trans-
Canada Pipelines, Interprovincial

'Plpecli‘nes\and Northern Telecom

in the country, mainly mttelecom-/ z L(Noftel) (see } page VI VIII)
munications and energy. Cana A .
*Prospects and Opportunmes )

* Food Products — The reoent
establishment of two international
food distribution giants, Makro of the
Netherlands and Institutional Food
Services of the U.S., has heralded ax
revolution in Colombian food
“marketing. This means that the
import market for value-added food
products, previously the exclusive
reserve of the U.S., is now opening
up to Canadian producers and
distributors. As Colombia enjoys a
thriving and growing economy, its 36
million inhabitants are demanding
more imported food products.

Canadian companies that are
interested in the food products
sectors should be aware of the
following guidelines:

* gend product information to the
Commercial Section of the Canadian
Embassy;

* follow-up by phoning importers
directly;

samples until-special instructions
are recelved/from the Embassy;
* once the Embassy has arranged for

hone orfax.
R - ,
. Energy The ‘active partlmpa- ‘
tion of' *stabe oil company Ecopetrol
and forelgn operators has .placed
current Colémibian . hydrocarbon
reserves at/record levels. In 1994,
mvestment in exploration activities,
amounted to US$200 million and an!
estunated US$300 million in 1995.
Current daily production is 620, 000 :
barrels per day (bpd), of which ‘the

households from 600 000 to 2 tnillion

! by the year 2000. The progfam will
 require resources of $US3 billion.
delivery of samples, follow-up by, S . B

 Total electnoal poWdr demand in

--1995 was estimated at over 7,000

megawatts (MW). w1th a growth rate
of 4.7 per cent until the year 2003.
Current .installed cdpacity in 1994

‘was: over 10, 000MW. Plans are

under way’ to construct 10 new
thermal stations and two hydro-
electn? complexes.

/
O'I‘elecommumcatmns Colombia

.has set ambitious targets to nearly

Cus1ana field contributes 185, 000" /double the number of belephone lines

bpd; Further development __a

Cus1ana will ‘bring productlo\‘ up to
500 000 bpd by 1997 :and’/ will
demand additional mvestment of
US$4 6 billion for the construction of
twq processmg facllmes, a new 800-
km pipeline and drilling of some 75
new ‘producing yvells ’

* send samples by courier via the .. ngovemnfent decision to increase

Embassy (packages should be mar- “

energy efﬁc1ency has resulted in a

per capita and to improve service in
remote regions. Law 37 in 1993
moved Colombia into the era of
cellular telephony, private invest-
ment and joint ventures, paving the
way for Canadian investment in this
growing sector. Nortel is currently
installing over 200,000 lines
throughout Colombia as well as an
additional 200,000 lines in the city of

ked “muestras sin valor comercial”/ n%plan for agas fassification program. Bogota. Personal communications

“no commercial value”); Four ma)or pipeline projects will Conti
e ontinued on page VIII

* do not send frozen or refngerabed shelp_increase the numbercof user né) oIé;mbi a
S

For more information on Colombia, contact Canadian’Eim .s)l anrqfe de Bogota, Tel.: (011-57-1) 313-1355 ; Fax: (011-57-1) 313-30465 or David

Clendenning, DFAIT, Tel.: (613) 996-5548; Fax : (613) 943
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