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WUSC 1s Dead “
DAVIS REPLIES WITH FACTS

by GARY DAVIS

The local Treasure Van
people can rest easy, because
this is not a reprisal for that
childish slandersheet publish-
ed by Tom Forbes and Mal-
colm Goldman at the students’
expense last week. This is
merely a statement of some
interesting facts about the
World University Service of
Canada and Treasure Van.

* WUSC pays it's head man
in Canada $12,000 annually,
and when he threatens to
leave this year, he will prob-
ably get a raise again.

* The Canadian Union of
Students is considering with-
drawing its recognition of
WUSC because of the way it
is run.

* Last year's CUS President,
Pat Kenniff, wrote a paper on
WUSC, urging that CUS re-
move any association it has
with the organization.

* Treasure Van made almost
$26,000 last year.

* This money is used to pay
head office personnel.

* Last year WUSC expend-
ed over $20,000 additional
dollars on ‘administrative ex-
penses’ for Treasure Van. This
is over and above the $43,000
for ‘selling expenses’ and $14,-
000 for ‘wages’ for Treasure
Van.

* This year Treasure Van
expects to double its profit,
and sales are already far above
last year's.

* 85% of the sale price of

Treasure Van goods disappear
in the form of exporters com-
missions, damage and depreci-
ation writeoffs, and other
charges.

¢« In addition to Treasure
Van, students at UNB support
WUSC through a grant of
more than $1500 to WUSC,
plus extra grants to send
WUSC personnel on trips to
seminars, conferences, and so
on. ’

* Representatives from the
head office of WUSC are quick
to fly to all parts of Canada
when crises arise. They fly
at the expense of WUSC. They
flyon short notice, with little
concern for planning regional
trips during their voyages.
WUSC headquarters staff do
not try to conceal these facts.

¢ Local WUSC personnel,
who are “volunteers, have an
explicit faith in the national
office. They are not anxious
to lose this faith. They de-
fend WUSC with a religious
devotion.

* Early <in the term, the
SRC defeated a motion to re-
move WUSC from the council.
WUSC has the power to make
motions. It has speaking pri-
ority over students from the
floor. The motion was de-
feated after a half-hearted
debate in which little was said
for either side.

* Indications are that im-
portant Council ‘members, in-
cluding the President, are not

in favour of WUSC. The ques-
tion may arise again his
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One might feel that the wri-
ter has aligned these points in
order to form ' an argument
against WUSC or Treasure
Van. Well, they speak for
themselves in any order.

WUSC Chairman Dave Kam-

weti is not stirred to defend
organization’s
Perhaps there is no defense.
Treasure Van Chairman Forbes
and Malcolm Goldman are
busy writing attacks on the
Brunswickan and Gary Davis.
Their organization futures de-
pend on the success of this
sale, or so they seem to think.

existence.

commitiees may mark

anti-WUSC campaigning.
WUSC is dead.
Too bad.

death of WUSC at UNB. A-
cross the country the clouds
are forming for a deluge of

Collectively the incompet- |
ence and passiveness of the
local committee and its sub-
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advertisement to your
interview as a
reminder to discuss
the questions
impoitant to you.)
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dustry.

Chemcell?

Canada’s most diversified
manufacturer of chemical
and fibre products, with
operations ranging from
organic and
chemicals through plas-
tics to man-made fibres,
finished fabrics and car-

Graduate and
Post-Graduate degrees

In Engineering:

Chemical, Mechanical,
Electrical, Industrial, Textile
In Science:

Chemistry, Physics,
Mathematics

In Business Management:

Finance, Administration,
Employee Relations,
Marketing

Careers:

Management Sciences

Employee Relations

Peputation:

Young, aggressive, rapid-
ly expanding—one of the
four largest companies
in Canada's chemical in-

Current Performance:

1965:

Net sales $108 million
(10.9% increase over 1964)
Net profit $10.5 million.

In 8 years sales have dou-
bled, profits tripled. Pio-
neering in the chemical in-
dustry has been continuous.
Extensive export programs

inorganic

pets. )
to 46 countries have been
maintained. Benefit plans
Requirements: and personnel policies have

been increased to supply
7000 employees with the
best in the business. Sala-
Ve ries and salary policy have
advanced with the progress.

Company geography:

In Quebec:

Montreal, St. Jean, Sorel,
Drummondvilie, Montmagny,
Coaticook, Valleyfield

In Ontario:

Toronto, Cornwall

In Manitoba:

Winnipeg

In Alberta:

Edmonton, Two Hills

In British Columbia:

Marketing Vancouver

Production )
Engineering Any questions?
Research For information on a ca-
Finance

reer with Chemcell, con-
tact your university place-
ment office, ask for a
“Chemcell Careers’’ bro-
chure and make a date
for a campus interview.

Interview date:

Nov. 28 & 29,1966

eHEMCELL

CANADIAN CHEMICAL COMPANY

CANADIAN CELANESE COMPANY
DIVISIONS OF CHEMCELL LIMITED

At Chemcell,
creative
competence
counts/!




