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UMILITY  Dbecometh an

editor. In the presence of

the advertising expert,
who sells space, more humility.
In comparison with the man who
makes eopy—salaars.

Who is the man that sets the
pace for space value? Not the
editor who pays ten—or less—
cents a word for a story or an
article.

We quote 10 because that is the
high average in the 99,000,000
market in the land of many maga-
zines. In Canada the cipher may
be placed before the 1—except in
special cases. Because our mar-
ket is one-twelfth the size of the
one over the way. Everything
else about in proportion. Facts
not only speak louder than words;
they govern the price of words.

Neither is it the highly paid
author who makes space valuable.

No, it is the writer of ad. copy,
whose business it is to prepare
wiords that cost the payer of space
anywhere from 14 cents to $1.75
a line; or maximum about 35
cents a word. :

He it is before whom editor and
author are humble.
a shrewd American writer makes

A BOOST
FOR AD. WRITERS.

On this subject,
Gerald Stanley Lee,
- In His Book,
WE,
> says:
S time went on, I gradually
discovered that from the
point of view of a humanist or of
a man who liked to sit by and
wateh our eommeon human nature
in this world, working away on
itgelf, the advertising pages not
only had more meat in them than
the rest of the magazine, but they
had more style.

And of him -

Men who were

'S FTALK

trying to make their words really
do things were forced to use bet-
ter words, apparently, or more fit
for their purpose—or the words
wouldn’t do them. And even
when the men who wrote the ad-
vertising pages did not make
their words do things, they tried
to. I was drawn to them because
they took words seriously. They
seemed to have discovered what
words were for. They knew what
style was, and if they had any in
them, it seemed to me, they were
on the right road and were going
to get it.

1 noticed that some of the ad-
vertisements were written by men
who had a great deal of style—a
gense of fitness of words for their
purpose.  Others had - compara-
tively little.

I noticed that some of the ad-
vertisements were written by
good men. Others were written
by bad ones.

I diseovered that the advertise-
ments by the
ones that had style. They did
what they were meant to do.
They made me believe them. -

I discovered that the advertise-
ments by the bad men did not
have style. They could not make

good men were the

COURLIER.

their words do with me what they
tried to do with me. They did not
make me believe them.

1 then discovered that advertis-
ing was a great profession, be-
icause great suceess or permanent
efficiency in it depended and was
bound to depend upon the great-
est gift in human nature—the gift
of Dbeing transparent—of just
being good inside, of being radi-
antly and contagiously good.

A man has to have such a
genius for being sincere that even
on paper one can hear his voice.
One sees him when he is not there.
One hears him when he is still,

Another reason I have found

myself often liking the ad-authors

better than I do the average run
of regular-line authors that all
our advertising magazines have to
have of course is that the ad-
authors seem to me to be more
independent. They are not mere-
ly trying to be polite to me and
to everybody, slaving away all the
while the way the regular authors
do to make me and everybody like
them and bow low to them. They

are more serious, and they make.

me feel they are really trying to
do something serious with me,
However, they may go on fooling
in that innocent-looking way
about my pocketbook, I know that
there is something they really
care to make happen and that
they propose to make this some-
thing happen to me. ;

JOCULARITIES

He—*“They say, dear, that people
who live together get in time to look
exacily alike.”

She—“Then you must consider my
refusal final.”
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“My man, where did you become
such an expert swimmer?”

‘“Why, lady,” responded our hero,
modestly, “I used to be a traffic cop
in Venice.” -

* * *

“My .wife is certainly hard to
please!” :

__“She must have changed a heap
since she married you?”

“She certainly has; but how did you
know—er—think you're funny, don’t
you!” :

: * * %

*“Managers say that grand opera
stars are more tractable in vaude-
ville.”

“Well, even a grand opera star can
see the incongruity of being jealous
of a performing chimpanzee or a train-
ed seal.”

* * *

“Are you going to.the exposition?”’

“Nope; can’t afford it.”

“But your wife bought an ‘entire
new outfit to wear at“the exposition.”
“That’'s why we can’t afford it.”

* * *

“'m going to ask her to be queen
of my home,” said the enamoured
youth.

“Yes,” replied the cynic, “and she’ll
accept with the idea that the home
As to be an absolute monarchy.”

An Investment
for the Prudent

To the careful mvestor
who for any reason refuses
I to take chances, our Guar-
anteed Trust Investment
plan especially recommends
itself.
The mortgage security,
the unconditional guarantee
by the Company, and the

|e attractive rate of income
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combine to recommend it to
those who are both con~
servative and discriminat-
ing. .
Full information en re-
quest.
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Capital

Paid-up, $1,500,000

Reser :, $1,500,000
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Cawthra Mulock &Co.

Members of
Toronto Stock Exchange

Brbkers
il

Bankers

12 KING STREET EAST
TORONTO, CANADA

CABLE ADDRESS—CAWLOCK, TORONTO

| Established 1864.

The Merchants Bank

OF CANADA.
HEAD OFFICE - MONTREAL.

Paid-up Capital - - $7 000 000
Reserve Fund and

divided Profits - - 37 250 984

215 BRANCHES IN CANADA.

General Banking Business
Transacted.

SAVINGS DEPARTMEN t all
branches. Deposits of $1 00 a.nd
upwards received, and interest al-
lowed at best current rates.

TOROMNTO OFFICES:
13 Wellington St. West; 1400 Queen
8t. West (Parkdale), 406-408 Par-
liament St.; Dundas St. ‘and Ron-
cesvalles Ave.; Dupont and Chris-
tie Sta.

Western Assurance Company
(Fire, Marine and -Explosion)

Incorporated A.D. 1851,
Assets over $4,000,000.00,

Losses pald since organization over
$64,000,000.00,

HEAD OFFICE -

TORONTO, |




