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Old and New Methods in Bank ,Advertising
Keen interest inPublicity Methods Shown by Change in Policy by Some Financial

Institutions - The Purpose of Modern Advertising-Two Examples Compared-,

How Far Can Commercial Meth.ods ha Adopted ? - The Preparation of Copy

By NORMAN S. RANIKIN

AN interesting article on Cana.dian Bank Advýertising, puib-Alished in a recent issue of The Moneta-ry Timnes, by Mfr.

W. F. Dorward, 'manager of one of the Royal Banik of
Canada's branches in New Brunswick, points out that Cana-

dian baniks have been the last of lairge Canadian institutions
te adopt modern advertising copy and methods, and wbile

there are nevertheless exceptions to this ruie, as a whoie
his statement is correct.

Âdvertisements of two centuries ago were more or less

limited te brie£ announcements of the sale of certain coin-

medities at certain places. Their object was te bring con-
sumer and manufacturer together, and as such they evi-

dently served their purpose. Undoubtedly the demnand in

those day. for the manufactured output was greater than

the supply, but in any case, the idea that a manufacturer
or business man should create a demand for bis products.

and thus increase bis output and bis profits had not cry-

spread: the news broadca.st with most gratifying resuits to
the manufacturer.

You may say, well, this le service and net advertising,
but are net they synionomnous-one verbal and the other pub-
lished-and you will agree, at any rate, that one leads to
the other? What l'in getting at ini this roundabout way is

advocation of service in advertising, not mention only of the

goods or product, their quality, etc., but the service offered
to the publie by the bank, manufacturer or corporation. That
it is being done te some extent ie a fact, but it ie equally a
fact that niucb advertising is being carried which omits ail]
reference to service.

A Difference in Method
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