
Sustainability is Not Just Protecting Value - It is About Creating Value

Companies indicate there is a high degree and variety of innovation with respect to
corporate responsibility initiatives in different industries at this time. In general, the
fundamental shift in corporate thinking currently underway is a shift from perceiving
corporate responsibility as a cost centre to embracing sustainable practices as a
significant and stili largely untapped source of value generation. The 'save today, pay
later' approach is increasingly recognized as an unsustainable and expensive strategy
when it cornes to the cost of operational restructuring down the road (for example re-
fitting a facility or cleaning up environmental damage) or the costs of rcbuilding a
corporate reputation or regaining stakeholder trust. This shift in thinking is driving
companies to innovate on a global level, to set standards for international practices, and
to stay ahead in the global competitive arena. The implication is that government action
need flot focus solely on negative or punitive approaches, but indeed may find the
grcatest receptivity and maximized impact througb influencing positive approaches.


