
Doing business in France

Canada bas a positive Image.
Canada benefits trom a very positive image in France. Canadians are perceived to be more
human in business relations than Amerncans. Quebec enjoys a romantic image and Quebecois
are always very welcome as "long lost cousins co<nang bc home." The French tend to view
Canada as Quebec and often forget that Canadians may 'lot speak French, and are North
American in their Idfestyle.

Don't forget the French are patrlotlo.
Foreign companies are often conicemned by the degree 10, which there are protectionist attitudes
in France. North Amnencan cornpanies are more easiy th1e targets of crlticism, especially tiiose
that operate in sectors considered as "strategic". Canadans may be swrprised by the range of
sectors, such as paper manufactuning, ttlat can be defined as strategic in order to justity some


