'Design Considerations

| Comments were few and far between some partrcrpants felt the des1gn of the GMOR c0uld be

| :_"’l_flmproved to enhance 1ts readabrllty I L

o ‘7 }‘Marketin‘g’and Promotion =

'Part1c1pants felt 1nundated with pubhcatrons of lrsts of supplrers in therr 1ndustry Many of the

E requests for 1nformatlon came from the Federal Government (part1c1pants were not sure wh1ch

iy department). ’I'hey felt that it would be of great benefit to the 1ndustry 1f the Federal

~

o Government could coord1nate its act1v1t1es 1n this area

" g Partrcrpants felt that the a1rcraft reparr and overhaul sectors can best be marketed 1n a "Team
E Canada” approach. They noted that often a joint venture in a foreign country was the only
~.means by which they could secure the business. As such, they felt that all marketrng and

i f,}g - promotional material should have that as its central theme. This suggests that future
S publlcatlons should emphasrze the 1mportance of team—work and Jornt ventures in thrs ‘

- 1ndustry

y Partrcrpants thought it better that the Department work in concert w1th the 1ndustry assocratron o
= (such as AIAC)

e Part1c1pants felt it was extremely important to ensure that any Departmental publlcatron was
- «comprehenswe in naming Canadlan suppllers that had expertxse in the spec1f1c sector that was
o be1ng covered ' : : ‘

’ Partlcxpants felt that the alrcraft reparr and overhaul sourcing pubhcatron (not part of thrs
- evaluatron) was an 1mportant element of Canada's. marketrng mix in this 1ndustry

L Other sources of 1nforrnatton were the Werd Av1atlou lzlrectory_ lhe Forecast Book and

e Partrclpants comments on thrs sectxon were llght or non—existent. However
advice is provxded based on the previous experrence of LarryJ ohnSOn
Communrcatrons under separate COVer. :

v
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