Of the companies interviewed, the decision to source outside of the United States has been based
equally (65.5% of respondents) on price, quality and the use of imported products as a supplement
to their domestic supply. Just over one third of the respondents imported because the product was
not available on the domestic market. A large majority of these importers (82.6%) stated that there
were no barriers to sourcing from Canada. Consequently, there was a positive response to
learning about Canadian companies. There is a strong preference for dealing with Canadian



