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The Trade Office reports that the following factors influence Canadian
export performance in this marke: far this sector (sub—-zecter).
= the degree of import duty protection af lacal industry tends to be
low

In the Trade Office’s aopinian, Canadian export perfarmance in this sectaor
(sub—sector) in this market is lower than optimum mainiy because of:
- market prospect which are relatively new and have not yet been
explored adequately by Canadian exporters

Scme Canadian exporters to this market in this sector(sub—-sector)
have enjoyed success previcusly as a result of a variety of
factors which the trade office reports to include:

— aggressive marketing on the part of Canadian Exporters

— svupport provided by the PEMD program

~ use of Canadian Government export promotion activities

— the presence of CIDA programs which have opened the market to

Canadian companies
- competitive export pricing for this market
- strong sectoral capability in Canada

For the next fiscal year, the Trade Office is planning ta
undsrtake the following new export support initiative(s) in this
sectaor (sub—-sectori:

Activity: GATHER MARKET INTELLIGENCE ON REGQUIREMENTS UNCER IFI FUNDED PRO-
JECTS.

Results Expected: INCREASE AWARENESS OF CANADIAN CAPABILITIES
WITH SECTOR.




